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B.Com. DEGREE EXAMINATION, APRIL 2019 

First Semester 

Corporate Secretaryship 

MARKETING MANAGEMENT 

(CBCS – 2011 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. Define “marketing”. 

 Áøμ¯Ö : \¢øu°¯À. 

2. What is market segmentation? 

 \¢øu £S¨¦ GßÓõÀ GßÚ? 

3. Why grading is done? 

 uμ® ¤›zuÀ Hß ö\´¯¨£kQÓx? 

4. Who are buyers? 

 Áõ[S÷Áõº GÁº? 

5. Give any two examples of consumer product. 

 ~Pº÷Áõº ö£õ¸Ò GøÁ÷¯Ý® Cμsk Euõμn® u¸P. 

6. What is a brand? 

 ÁoP Aøh¯õÍ® GßÓõÀ GßÚ? 
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7. Define the term “advertising”. 

 “ÂÍ®£μ® ö\´uÀ” – ÁøμÂ»UPn® u¸P. 

8. Identify any two mass media. 

 ÷£μÍÄ ©UPÒ FhP[PÒ GøÁ÷¯Ý® CμsiøÚ CÚ® 

PõsP. 

9. What is market price? 

 \¢øu Âø» GßÓõÀ GßÚ? 

10. Expand : “MRP”. 

 “MRP” Â›ÁõUP® u¸P. 

 Part B (5  5 = 25) 

Answer all questions, choosing either (a) or (b). 

11. (a) Justify the need for market segmentation. 

  \¢øu £S¨¤ß ÷uøÁø¯ {¯õ¯¨£kzxP. 

Or 

 (b)  Write a note on : “marketing mix”. 

  “\¢øu P»øÁ” SÔ¨¦ ÁøμP. 

12. (a) Specify the marketing functions of exchange. 

  \¢øu°¯¼ß £›©õØÓ¨ £oPøÍ SÔ¨¤kP. 

Or 

 (b)  List out any three advantages of land transport. 

  uøμÁÈ ÷£õUSÁμzvß |ßø©PÒ GøÁ÷¯Ý® 

‰ßÔøÚ £mi¯¼kP. 
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13. (a) Point out any three packing materials and their 
merits. 

  ]¨£® ö\´²® ö£õ¸mPÒ GøÁ÷¯Ý® ‰ßÔøÚ 

_mi AÁØÔß |ßø©PøÍ²® u¸P. 

Or 

 (b)  Why product innovation is undertaken? 

  ö£õ¸Ò ¦xø© Hß ÷©ØUöPõÒÍ¨£kQÓx? 

14. (a) Why TV advertising is more effective? 

  Hß öuõø»UPõm] ÂÍ®£μ® AvP uõUPzvøÚ 

HØ£kzxQßÓx? 

Or 

 (b)  What are sales promotion techniques? 

  ÂØ£øÚ E¯ºÄ EzvPÒ GßÓõÀ GßÚ? 

15. (a) State any three objectives of pricing. 

  Âø»°h¼ß GøÁ÷¯Ý® ‰ßÖ ÷|õUP[PøÍ TÖP. 

Or 

 (b)  Distinguish between “fair price and prestige price”. 

  ÷ÁÖ£õk PõsP : {¯õ¯Âø» ©ØÖ® öPÍμÁ Âø». 

 Part C  (3  10 = 30) 

Answer any three questions only. 

16. Describe the criteria for market segmentation. 

 \¢øu £S¨¤ØPõÚ Ai¨£øhPøÍ ÂÁ›UP. 

17. Explain the risks involved in marketing. 

 \¢øu°¯¼À EÒÍ Chº£õkPøÍ ÂÍUSP. 
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18. Discuss : “Product life cycle”. 

 ö£õ¸Ò ÁõÌUøP _ÇØa] & ÂÁõvUPÄ®. 

19. Analyse the qualities of a good salesman. 

 Kº |À» ÂØ£øÚ¯õÍ›ß uSvPøÍ £Szuõ´P. 

20. Evaluate the factors influencing price decisions. 

 Âø»°k® •iÄPøÍ £õvUS® PõμoPøÍ ©v¨¥k ö\´P. 

———————— 
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B.Com. (CS) DEGREE EXAMINATION, APRIL 2019 

Sixth Semester 

Corporate Secretaryship  

BUSINESS ETHICS  

(CBCS – 2011 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. What is ethics? 

 ö|Ô•øÓ GßÓõÀ GßÚ? 

2. What is immoral? 

 JÊUP[öPmh ö\´» GßÓõÀ GßÚ? 

3. Write any two characteristics of business ethics.  

 Â¯õ£õμ ö|Ô•øÓPÎß H÷uÝ® C¸ C¯À¦PøÍ GÊxP.  

4. Brief Kantian ethics. 

 Põsi¯ß ÷Põm£õmiß _¸UP©õP GÊuÄ®.  

5. Write any two ethical codes expected by a shareholder. 

 £[SuõμºPÎß Gvº£õº¨£õP ÂÍ[S® H÷uÝ® C¸ 

ö|Ô•øÓ ÷Põm£õkPøÍ GÊxP.  
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6. State the meaning deontology. 

 Deontology GßÓ ö\õÀ¼ß Aºzu® GÊxP.  

7. What is transparency in business? 

 Â¯õ£õμzvÀ öÁÎ¨£øhz ußø© GßÓõÀ GßÚ? 

8. What you mean by corporate social responsibility? 

 {Ö©zvß \•uõ¯ ö£õÖ¨¦ GßÓõÀ GßÚ? 

9. What is consumerism? 

 ~Pº÷Áõ›¯À GßÓõÀ GßÚ? 

10. What do you know about unethical practices in trade? 

 ö|Ô•øÓPÍØÓ Â¯õ£õμ® GßÓõÀ GßÚ? 

 Part B  (5  5 = 25) 

Answer all questions. choosing either (a) or (b). 

11. (a) Discuss the need of business ethics. 

  öuõÈÀ ÷Põm£õkPÎß ÷uøÁ SÔzx ÂÁõvUPÄ®.  

Or 

 (b) What is immoral management? Explain. 

  JÊ[PØÓ ÷©»õsø© GßÓõÀ GßÚ? ÂÁ›UP.  

12. (a) Write a detailed note on Teleology.  

  Teleology ÷Põm£õk SÔzx ÂÁ›UPÄ®.  

Or 

 (b) Discuss the term “Corporate governance”. 

  ö£¸{ÖÁÚ Bm]•øÓ SÔzx ÂÁõvUPÄ®.  
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13. (a) Specify the employees’ obligation to the firm. 

  öuõÈ»õÍºPÎß ÷uøÁ SÔzx ÂÁõvUPÄ®.  

Or 

 (b) What are the advantages of patent and copy rights? 
Explain. 

  £v¨¦›ø© ©ØÖ® Põ¨¦›ø©°ß |ßø©PøÍ Â›ÁõP 

GÊxP.  

14. (a) Who are the stakeholders? Explain with suitable 
examples. 

  £[SuõμºPÒ Gß£Áº ¯õº? E›¯ Euõμnzxhß 

ÂÁ›UPÄ®. 

Or 

 (b) What are the common crimes in a company? 
Explain. 

  {Ö©® |øhö£Ö® ö£õxÁõÚ A}vPÒ ¯õøÁ? 

15. (a) Discuss “Corporate culture”. 

  ö£¸{ÖÁÚ P»õa\õμ® SÔzx ÂÁõvUP.  

Or 

 (b) What are basic conditions to be followed in labours’ 
wages? 

  öuõÈ»õÍº Fv¯ •øÓPÎß Ai¨£øh ÷Põm£õkPÒ 

¯õøÁ? 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Detail the objectives, functions and characteristics of 
business ethics. 

 Â¯õ£õμ ö|Ô•øÓPÎß ÷|õUP®, ö\¯À£õkPÒ ©ØÖ® 

C¯À¦PøÍ ÂÁõvUPÄ®.  
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17. Evaluate strength and weakness of teleological and 

deontological theories.  

 £À÷ÁÖ ö|Ô•øÓ ÷Põm£õkPÎß £»® ©ØÖ® 

£»ÃÚ[PøÍ ÂÁõvUPÄ®.  

18. Mention the various duties of firm to the employees with 
suitable examples. 

 {ºÁõPzvß £À÷ÁÖ Phø©PøÍ SÔ¨¤kP.  

19. Explain different types of corporate crimes. 

 £À÷ÁÖ ÁøP¯õÚ ö£¸{ÖÁÚ A}vPøÍ ÂÁ›UPÄ®.  

20. Write down the needs and importance of corporate social 
responsibility. 

 ö£¸{ÖÁÚ \•uõ¯ ö£õÖ¨¤ß ÷uøÁ ©ØÖ® 

•UQ¯zxÁ® SÔzx GÊxP.  

———————— 


