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Common for M.B.A./M.B.A.(G)/IB/B & F/CS/PM/HM/HRM/T/ 
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DEGREE EXAMINATION, DECEMBER 2025. 

First Semester 

MANAGEMENT — PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019/2023-24 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What is nature of Management? 

 {ºÁõPzvß ußø© GßÚ? 

2. Write any objectives of Planning. 

 vmhªh¼ß H÷uÝ® ÷|õUP[PøÍ GÊx. 

3. What is effective organising? 

 £¯ÝÒÍ JÊ[Pø©zuÀ GßÓõÀ GßÚ? 

4. Define Recruitment and Selection. 

 Bm÷\º¨¦ ©ØÖ® ÷uºøÁ Áøµ¯Ö. 

5. Define Motivation. 

 E¢xuø» Áøµ¯Ö. 
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6. What is Departmentalisation? 

 xøÓ©¯©õUPÀ GßÓõÀ GßÚ? 

7. Define Leadership. 

 uø»ø©zxÁ® Áøµ¯Ö. 

8. Define Communication. 

 uPÁÀ öuõhº¦ Áøµ¯Ö. 

9. Define business ethics. 

 ÁoP ö|Ô•øÓPøÍ Áøµ¯Ö. 

10. What is balanced score card? 

 \©{ø» ©v¨ö£s Amøh GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain nature and scope of Management. 

  ÷©»õsø©°ß ußø© ©ØÖ® ÷|õUPzøu _¸UP©õP 
ÂÍUSP. 

Or 

 (b) Write the FW Taylor contributions of scientific 

management. 

  AÔÂ¯À ÷©»õsø©°À FW öh´»›ß 
£[PÎ¨¦PøÍ GÊx. 

12. (a) What are the types of planning? Discuss. 

  vmhªh¼ß ÁøPPÒ GßÚ? ÂÁõv. 

Or 

 (b) Distinguish Centralisation and Decentralisation. 

  ø©¯¨£kzuÀ ©ØÖ® £µÁ»õUP® BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 
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13. (a) List out merits and demerits of Training. 

  £°Ø]°ß |ßø©PÒ ©ØÖ® wø©PøÍ £mi¯¼kP. 

Or 

 (b) What are the steps involved in the selection process? 

  ÷uºÄ ö\¯À£õmiÀ EÒÍ £iPÒ GßÚ? 

14. (a) Explain techniques of effective coordination. 

  £¯ÝÒÍ J¸[Qøn¨¤ß ~m£[PøÍ ÂÍUSP. 

Or 

 (b) Enumerate the uses of Communication. 

  uPÁÀöuõhº¦PÎß £¯ß£õkPøÍ £mi¯¼k. 

15. (a) Explain the functions of control techniques.  

  Pmk¨£õmk ~m£[PÎß ö\¯À£õkPøÍ ÂÍUSP. 

Or 

 (b) What is business process reengineering? Explain. 

  ÁoP ö\¯À•øÓ ©Öö£õÔ°¯À GßÓõÀ GßÚ? 
ÂÍUSP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss about Management thought in modern trend. 

 |ÃÚ ÷£õUQÀ ÷©»õsø© ]¢uøÚ £ØÔ ÂÁõvUPÄ®. 

17. Explain Henry Fayol’s contribution of Management. 

 ÷©»õsø©°À öíßÔ L£÷¯õ¼ß £[PÎ¨ø£ ÂÍUSP. 

18. Describe various sources of Recruitment. 

 Bm÷\º¨¦UPõÚ £À÷ÁÖ Buõµ[PøÍ ÂÁ›. 
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19. Explain different types of communication. Which 

communication is effective in the levels of Management? 

 £À÷ÁÖ ÁøP¯õÚ uPÁÀ öuõhº¦PøÍ ÂÍUSP. 
÷©»õsø© {ø»PÎÀ G¢u uPÁÀ öuõhº¦ £¯ÝÒÍuõP 
C¸US®? 

20. Describe the role of organisational culture in ethics. 

 ö|Ô•øÓPÎÀ {ÖÁÚ P»õa\õµzvß £[øP ÂÁ›. 

———————— 
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DEGREE EXAMINATION, DECEMBER 2025.  

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What are the approaches to Organizational Behaviour? 

 {ÖÁÚ |hzøuUPõÚ AqS•øÓPÒ ¯õøÁ? 

2. List any two determinants of personality. 

 BÐø©ø¯ {ºn°US® H÷uÝ® Cµsk PõµoPøÍ 
£mi¯¼kP. 

3. Define Attitude. 

 AqS•øÓø¯ Áøµ¯ÖUPÄ®. 

4. Mention two traits of Emotional Intelligence. 

 Enºa] ~snÔÂß Cµsk £s¦PøÍU SÔ¨¤kP. 

5. State two characteristics of group dynamics. 

 SÊ C¯UPÂ¯¼ß Cµsk £s¦PøÍU SÔ¨¤kP. 

Sub. Code 

12 

 



D–1605 
  

2 

6. What is stress management? 

 ©Ú AÊzu ÷©»õsø© GßÓõÀ GßÚ? 

7. Name two sources of organizational conflict. 

 {ÖÁÚ •µs£õkPÎß Cµsk Buõµ[PøÍU SÔ¨¤kP. 

8. Outline the impact of interpersonal communication in an 

organization. 

 J¸ {ÖÁÚzvÀ J¸Á¸UöPõ¸Áº öuõhº¦ HØ£kzx® 
uõUPzøu _¸UP©õP ÂÍUSP. 

9. What is the significance of organizational effectiveness? 

 {ÖÁÚ ö\¯ÀvÓÛß •UQ¯zxÁ® GßÚ? 

10. Define Organizational Change. 

 {ÖÁÚ ©õØÓzøu Áøµ¯ÖUPÄ®. 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Describe the evolution of Organizational Behaviour 

as a discipline. 

  J¸ £õh¨¤›ÁõP {ÖÁÚ |hzøu ÁÍºa]ø¯ 
ÂÁ›UPÄ®. 

Or 

 (b) Explain the different disciplines contributing to 

Organizational Behaviour. 

  {ÖÁÚ |hzøuUS £[PÎUS® £À÷ÁÖ xøÓPøÍ 
ÂÍUSP. 

12. (a) Compare and contrast Emotional Intelligence and 

Intelligence Quotient. 

  Enºa] ~snÔÄ ©ØÖ® ~snÔÄ ÂQuzøu 
J¨¤mk ÷ÁÖ£kzxP. 

Or 



D–1605 
  

3 

 (b) Discuss the impact of stress on employees. 

  FÈ¯ºPÎß ©Ú AÊzuzvß uõUP® SÔzx 
ÂÁõvUPÄ®. 

13. (a) Explain the techniques to overcome barriers in 

communication. 

  uPÁÀ öuõhº¦PÎÀ EÒÍ uøhPøÍ 
\©õÎ¨£uØPõÚ ~m£[PøÍ ÂÍUSP. 

Or 

 (b) Discuss the importance of group norms and 

cohesiveness. 

  SÊ ö|Ô•øÓPÒ ©ØÖ® J¸[Qøn¨¦ 
•UQ¯zxÁ® SÔzx ÂÁõvUPÄ®. 

14. (a) Describe the different types of organizational 

conflict. 

  £À÷ÁÖ ÁøP¯õÚ {ÖÁÚ ÷©õuÀPøÍ ÂÁ›UPÄ®. 

Or 

 (b) Explain the role of leadership in organizational 

effectiveness. 

  {ÖÁÚ ö\¯ÀvÓÛÀ uø»ø©°ß £[øP ÂÍUSP. 

15. (a) Discuss the concept of a learning organization. 

  PØÓÀ {ÖÁÚ® GßQÓ P¸zøu ÂÁõvUPÄ®. 

Or 

 (b) Explain the significance of gender sensitivity in the 

workplace. 

  £o°hzvÀ £õ¼Ú EnºvÓÛß •UQ¯zxÁzøu 
ÂÍUSP. 



D–1605 
  

4 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss in detail the various models of Organizational 

Behaviour and their significance. 

 {ÖÁÚ |hzøu ©õv›PÒ ©ØÖ® AÁØÔß 
•UQ¯zxÁzøu Â›ÁõP ÂÁõvUPÄ®. 

17. Explain in detail the impact of personality traits on 

employee performance in an organization. 

 J¸ {ÖÁÚzvÀ £o¯õÍº ö\¯ÀvÓÛÀ BÐø©¨ 
£s¦PÎß uõUPzøu Â›ÁõP ÂÍUSP. 

18. Critically analyze the impact of stress and its 

management in organizational effectiveness. 

 {ÖÁÚ ö\¯ÀvÓÛÀ ©Ú AÊzuzvß uõUP® ©ØÖ® 
Auß {ºÁõPzøu Â©º\Ú Ÿv¯õP £S¨£õ´Ä ö\´P. 

19. Compare and contrast the concepts of Organizational 

Climate and Organizational Culture in detail. 

 {ÖÁÚ Põ»{ø» ©ØÖ® {ÖÁÚ P»õa\õµzvß 
P¸zuõUP[PøÍ Â›ÁõP J¨¤mk ÷ÁÖ£kzxP. 

20. Elaborately explain the role of leadership and 

communication in managing organizational change. 

 {ÖÁÚ ©õØÓzøu {ºÁQ¨£vÀ uø»ø© ©ØÖ® uPÁÀ 
öuõhº¦PÎß £[øP Â›ÁõP ÂÍUSP. 

———————— 
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DEGREE EXAMINATION, DECEMBER 2025.  

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Write the scope of Managerial Economics. 

 ÷©»õsø© ö£õ¸Íõuõµzvß ÷|õUPzøu GÊuÄ®. 

2. Define Law of Supply. 

 Â{÷¯õP Âvø¯ Áøµ¯Ö. 

3. What is Time Value of Money? 

 £nzvß ÷|µ ©v¨¦ GßÚ? 

4. What is Giffen Paradox? 

 QLö£ß •µs£õk GßÓõÀ GßÚ? 

5. Define Production Function. 

 EØ£zv ö\¯À£õmøh Áøµ¯Ö. 

6. Define Monopoly. 

 HP÷£õPzøu Áøµ¯Ö. 
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7. Define Penetrative Pricing. 

 Fk¸Ä® Âø»ø¯ Áøµ¯Ö. 

8. What is IRR? 

 IBºBº GßÓõÀ GßÚ? 

9. What do you mean by per capita income? 

 uÛ|£º Á¸©õÚ® GßÓõÀ GßÚ? 

10. Define National Income. 

 ÷u]¯ Á¸©õÚzøu Áøµ¯Ö. 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain functions of Managerial Economics. 

  ÷©»õsø© ö£õ¸Íõuõµzvß ö\¯À£õkPøÍ 
_¸UP©õP ÂÍUSP. 

Or 

 (b) Briefly explain determinants of demand. 

  ÷uøÁø¯ {ºn°US® PõµoPøÍ ÂÍUSP. 

12. (a) Explain Equi marginal principles in business 

decision making. 

  ÁoP •iöÁk¨£vÀ \© ÂÎ®¦ öPõÒøPPøÍ 
ÂÍUSP. 

Or 

 (b) Describe the managerial uses of production 

function. 

  EØ£zv ö\¯À£õmiß {ºÁõP¨ £¯ß£õkPøÍ 
ÂÁ›. 
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13. (a) Write the concept of Knight theory of Profit. 

  ‘‘ø|m C»õ£ ÷Põm£õk’’ P¸zøu GÊxP. 

Or 

 (b) Explain the concept of economics and diseconomies 

of scale. 

  ö£õ¸Íõuõµ® ©ØÖ® AÍÂ»õÚ ö£õ¸ÍõuõµU 
SøÓ¨¦ £ØÔ¯ P¸zøu ÂÍUSP. 

14. (a) Distinguish between Monopoly and Oligopoly. 

  HP÷£õPzøu²® J¼÷Põ÷£õ¼ø¯²® ÷ÁÖ£kzxP. 

Or 

 (b) Briefly explain cost volume profit anlaysis. 

  ö\»Ä AÍÄ »õ£ £S¨£õ´øÁ _¸UP©õP ÂÍUSP. 

15. (a) Discuss various phases of business cycle. 

  ÁoPa _ÇØ]°ß £À÷ÁÖ Pmh[PøÍ¨ £ØÔ 
ÂÁõv. 

Or 

 (b) Explain about Antitrust theory of economic 

regulation of business. 

  ÁoPzvß ö£õ¸Íõuõµ JÊ[S•øÓ°ß 
|®¤UøPUS GvµõÚ ÷Põm£õk £ØÔ ÂÍUS. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the relationship between Economic Theory and 

Managerial Economics. 

 ö£õ¸ÍõuõµU ÷Põm£õmiØS® ÷©»õsø©¨ 
ö£õ¸ÍõuõµzvØS® Cøh°»õÚ EÓøÁ¨ £ØÔ ÂÁõv.  
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17. Briefly explain the concept of opportunity cost and law of 

diminishing marginal utility. 

 Áõ´¨¦a ö\»Ä ©ØÖ® SÖP»õÚ £¯ß£õmka \mhzøu 
_¸UP©õP ÂÍUSP. 

18. Analyse pricing and output decision under monopolistic 

competition. 

 HP÷£õP ÷£õmi°ß RÌ Âø» {ºn¯® ©ØÖ® öÁÎ±mk 
•iøÁ £S¨£õ´Ä ö\´P. 

19. Examine different theories of national income. 

 ÷u]¯ Á¸©õÚzvß £À÷ÁÖ ÷Põm£õkPøÍ Bµõ´P. 

20. Discuss about traditional and modern theory of cost. 

 £õµ®£›¯ ©ØÖ® |ÃÚ ö\»Ä ÷Põm£õk £ØÔ ÂÁõv. 

———————— 
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DEGREE EXAMINATION, DECEMBER 2025. 

First Semester 

QUANTITATIVE TECHNIQUES 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. State any two applications of quantitative analysis in 

decision-making. 

 •iöÁk¨£vÀ AÍÄ £S¨£õ´Âß H÷uÝ® Cµsk 

£¯ß£õkPøÍU SÔ¨¤hÄ®. 

2. Summarize the role of measurement scales in data 

analysis. 

 uµÄ £S¨£õ´ÂÀ AÍÃmk AÍÃkPÎß £[øPa 

_¸UP©õPU TÖ[PÒ. 

3. List the advantages of using quantitative techniques in 

operations. 

 ö\¯À£õkPÎÀ AÍÄ ~m£[PøÍ¨ £¯ß£kzxÁuß 

|ßø©PøÍ¨ £mi¯¼k[PÒ. 
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4. Interpret the objectives of sensitivity analysis. 

 EnºvÓß £S¨£õ´Âß ÷|õUP[PøÍ ÂÍUS[PÒ. 

5. Name any two methods to find an initial feasible solution. 

 Bµ®£ \õzv¯©õÚ wºøÁU PshÔ¯ H÷uÝ® Cµsk 
•øÓPøÍU SÔ¨¤hÄ®. 

6. Define the term ―balanced transportation problem‖. 

 ‗‗\©a^º ÷£õUSÁµzx ]UPÀ‘‘ GßÓ ö\õÀø» 
Áøµ¯ÖUPÄ®. 

7. Illustrate a business scenario where quantitative 

methods are applied. 

 AÍÄ •øÓPÒ £¯ß£kzu¨£k® J¸ ÁoP `Ì{ø»ø¯ 
ÂÍUPÄ®. 

8. Interpret a decision tree under uncertain outcomes. 

 {a\¯©ØÓ ÂøÍÄPÎß RÌ J¸ •iÄ ©µzøu 
ÂÍUS[PÒ. 

9. Define condition and action in the context of decision 

tables. 

 •iÄ AmhÁønPÎß `Ç¼À {ø» ©ØÖ® ö\¯ø» 
Áøµ¯ÖUPÄ®. 

10. What is a queue in operations management? 

 ö\¯À£õmk {ºÁõPzvÀ Á›ø\ GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) Compare the effectiveness of mean, median and 

mode in skewed data. 

  \õ´¢u uµÄPÎÀ \µõ\›, Cøh{ø» ©ØÖ® 
£¯ß•øÓ°ß ö\¯ÀvÓøÚ J¨¤kP.  

Or 
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 (b) Analyze the impact of a non-linear revenue function 

on pricing decisions. 

  Âø» {ºn¯ •iÄPÎÀ ÷|›¯À AÀ»õu Á¸Áõ´ 
ö\¯À£õmiß uõUPzøu £S¨£õ´Ä ö\´²[PÒ.  

12. (a) Solve the given linear programming problems 

graphically : 

  Maximize : yxZ  8  

  Constraints are 

  
602

40





yx

yx
 

  0x , 0y . 

  öPõkUP¨£mh ÷|›¯À {µ»õUP ]UPÀPøÍ 
Áøµ£h©õP wºUPÄ®. 

  AvP›UPÄ® yxZ  8  

  Pmk¨£õkPÒ 

  
602

40





yx

yx
 

  0x , 0y . 

Or 

 (b) A computer centre has three expert programmers. 

The centre wants three application programmes to 

be developed. The head of the computer centre, after 

carefully studying the programmes to be developed, 

estimates the computer time in minutes required by 

the experts for the application programmes as 

follows :     

 Programmers 

Programmes A B C 

1 120 100 80 

2 80 90 110 

3 110 140 120 

  Assign the programmers to the programmes in such 

a way that the total computer time is minimum.  
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  J¸ PoÛ ø©¯zvÀ ‰ßÖ {¦nº {µ»õÍºPÒ 

EÒÍÚº. ø©¯® ‰ßÖ £¯ß£õmk {µÀPøÍ 
E¸ÁõUP Â¸®¦QÓx. PoÛ ø©¯zvß uø»Áº, 
E¸ÁõUP¨£h ÷Ási¯ {µÀPøÍ PÁÚ©õP¨ £izu 
¤ÓS, £¯ß£õmk {µÀPÐUS {¦nºPÐUSz 
÷uøÁ¯õÚ PoÛ ÷|µzøu {ªh[PÎÀ 
¤ßÁ¸©õÖ ©v¨¤kQÓõº. 

 {µ»õUQPÒ 

{µÀPÒ A B C 

1 120 100 80 

2 80 90 110 

3 110 140 120 

  ö©õzu PoÛ ÷|µ® SøÓ¢u£m\©õP C¸US® 
ÁøP°À {µ»õÍºPøÍ {µÀPÐUS JxUS[PÒ. 

13. (a) Compare features of normal distribution with 

Binomial and Poisson distribution. 

  \õuõµn £µÁ¼ß A®\[PøÍ C¸ÁøP ©ØÖ® 

£õ´\õß £µÁÀPÐhß J¨¤kP. 

Or 

 (b) Analyze the conditions under which binomial 

distribution is application. 

  C¸ÁøP £µÁÀ ö£õ¸¢uUTi¯ {ø»ø©PøÍ 
£S¨£õ´Ä ö\´²[PÒ. 

14. (a) A workshop has 5 jobs to be processed on a single 

machine. The processing times are 8, 6, 7, 5 and 4 

hours respectively. Using Shortest Processing Time 

(SPT) rule, find the optimal job sequence and 

calculate the average flow time and average waiting 

time. 
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  J¸ £mhøÓ°À J¸ C¯¢vµzvÀ 5 ÷Áø»PÒ 
ö\¯»õUP¨£h ÷Ásk® ö\¯»õUP ÷|µ[PÒ 
•øÓ÷¯ 8, 6, 7, 5 ©ØÖ® 4 ©o÷|µ® BS®. 
SÖQ¯ ö\¯»õUP ÷|µ (SPT) Âvø¯¨ £¯ß£kzv, 
EP¢u ÷Áø» Á›ø\ø¯U PshÔ¢x \µõ\› Kmh 
÷|µ® ©ØÖ® \µõ\› Põzv¸¨¦ ÷|µzøuU 
PnUQk[PÒ. 

Or 

 (b) Analyze how Johnson‘s Rule simplifies the 

sequencing problem in a two-machine scenario. 

Under what conditions does it fail to produce 

optimal results? 

  áõß\Ûß Âv Cµsk C¯¢vµ `Ì{ø»°À 
Á›ø\•øÓ ]UPø» GÆÁõÖ GÎuõUSQÓx Gß£øu 
£S¨£õ´Ä ö\´²[PÒ. G¢u `Ì{ø»°À Ax EP¢u 
•iÄPøÍz uµz uÁÔÂkQÓx? 

15. (a) In a car service station, the average time to service 

a vehicle is 20 minutes, and cars arrive every 15 

minutes on average. Determine the traffic intensity 

and average waiting time. 

  J¸ Põº ÷\øÁ {ø»¯zvÀ, J¸ ÁõPÚzøu ÷\øÁ 
ö\´ÁuØPõÚ \µõ\› ÷|µ® 20 {ªh[PÒ BS®. 
÷©¾® PõºPÒ \µõ\›¯õP JÆöÁõ¸ 15 
{ªh[PÐUS® Á¸QßÓÚ. ÷£õUSÁµzx wÂµ® 
©ØÖ® \µõ\› Põzv¸¨¦ ÷|µzøuz wº©õÛUPÄ®. 

Or 

 (b) Critically evaluate how sensitivity analysis in 

decision trees helps in dealing with uncertainties in 

managerial decision-making. 

  ÷©»õsø© •iöÁk¨£vÀ {a\¯©ØÓ ußø©PøÍU 
øP¯õÒÁvÀ •iÄ ©µ[PÎÀ EnºvÓß £S¨£õ´Ä 
GÆÁõÖ EuÄQÓx Gß£øu Â©º\Ú Ÿv¯õP 
©v¨¤k[PÒ. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Analyze how the choice of dispersion measure (variance, 

range or standard deviation) affects managerial decision-

making in financial risk assessment. 

 {v Chº ©v¨¥miÀ ÷©»õsø© •iöÁk¨£øu ]uÓÀ 
AÍÃmiß ÷uºÄ (©õÖ£õk, Áµ®¦ AÀ»x {ø»¯õÚ 
Â»PÀ) GÆÁõÖ £õvUQÓx Gß£øu £S¨£õ´Ä 
ö\´²[PÒ. 

17. Find solution using Simplex method. 

 Max 21 4030 xxZ   

 Subject to 

 

100065

80053

60023

21

21

21







xx

xx

xx

 

 and 0, 21 xx . 

 ]®¨ÍUì •øÓø¯¨ £¯ß£kzv wºøÁU PshÔ¯Ä®. 

 AvP›UPÄ® 21 4030 xxZ   

 Pmk¨£õkPÒ, 

 

100065

80053

60023

21

21

21







xx

xx

xx

 

 ©ØÖ® 0, 21 xx . 

18. A company claims that a quarter of the bolts sent to them 

are faulty. To test this claim the number of faulty bolts in 

a random sample of 50 is recorded. (a)  Give two reasons 

why a binomial distribution may be a suitable model for 

the number of faulty bolts in the sample. (b)  Using a 5% 

significance level, find the critical region for a two-tailed 
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test of the hypothesis that the probability of a bolt being 

faulty is 1/4. The probability of rejection in either tail 

should be as close as possible to 0.025. (c)  Find the actual 

significance level of this test. 

 J¸ {ÖÁÚ® u[PÐUS AÝ¨£¨£mh ÷£õÀmPÎÀ PõÀ 
£Sv uÁÓõÚx GßÖ TÖQÓx. C¢uU TØøÓa ÷\õvUP, 
50 GßÓ ^µØÓ ©õv›°À EÒÍ uÁÓõÚ ÷£õÀmPÎß 
GsoUøP £vÄ ö\´¯¨£mkÒÍx. (A) ©õv›°À EÒÍ 
uÁÓõÚ ÷£õÀmPÎß GsoUøPUS J¸ ø£÷Úõª¯À 
£µÁÀ ö£õ¸zu©õÚ ©õv›¯õP C¸UP Cµsk 
Põµn[PøÍU öPõk[PÒ. (B) 5% •UQ¯zxÁ AÍøÁ¨ 
£¯ß£kzv, J¸ ÷£õÀm uÁÓõÚuõP C¸¨£uØPõÚ 
{PÌuPÄ 1/4 GßÓ P¸x÷PõÎß C¸&ÁõÀ ÷\õuøÚUPõÚ 
•UQ¯©õÚ £Svø¯U PshÔ¯Ä®. Cµsk •øÚPÎ¾® 
{µõP›¨¦ {PÌuPÄ 0.025US •i¢uÁøµ ö|¸UP©õP 
C¸UP ÷Ásk®. (C) C¢u ÷\õuøÚ°ß Esø©¯õÚ 
•UQ¯zxÁ AÍøÁU PshÔ¯Ä®. 

19. Elaborate the concept of simulation. Differentiate the 

types of simulation with suitable examples. 

 E¸ÁP¨£kzxu¼ß P¸zøu Â›Ä£kzx[PÒ. 
ö£õ¸zu©õÚ GkzxUPõmkPÐhß E¸ÁP¨£kzxu¼ß 
ÁøPPøÍ ÷ÁÖ£kzx[PÒ. 

20. A bank counter serves customers at an average rate of  

10 customers per hour. Customers arrive at an average of  

6 per hour. 

Questions : 

 (a) What is the utilization factor    of the server? 

 (b) What is the average number of customers in the 

system (L)? 

 (c) What is the average time a customer spends in the 

system (W)? 
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 J¸ Á[Q PÄshº ÁõiUøP¯õÍºPÐUS \µõ\›¯õP J¸ 

©o ÷|µzvØS 10 ÁõiUøP¯õÍºPÒ GßÓ ÂQuzvÀ 
÷\øÁ ö\´QÓx. ÁõiUøP¯õÍºPÒ J¸ ©o ÷|µzvØS 
\µõ\›¯õP 6 ÷£º Á¸QÓõºPÒ. 

 ÷PÒÂPÒ : 

 (A) ÷\øÁ¯Pzvß £¯ß£õmk Põµo    GßÚ? 

 (B) PoÛ°À (L) EÒÍ ÁõiUøP¯õÍºPÎß \µõ\› 
GsoUøP GßÚ? 

 (C) J¸ ÁõiUøP¯õÍº PoÛ°À (W) ö\»Âk® \µõ\› 

÷|µ® GßÚ?  

  

———————— 
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FINANCIAL AND MANAGEMENT ACCOUNTING   

(CBCS 2018 – 2019/2023 – 24 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define Management Accounting.   

 ÷©»õsø© PnUQ¯ø» Áøµ¯ÖUPÄ®. 

2. What do you mean by rectification of errors? 

 ¤øÇPøÍz v¸zxuÀ GßÓõÀ GßÚ? 

3. Write a short note on straight line method. 

 ÷|º÷Põmk •øÓ £ØÔ J¸ ]Ö SÔ¨¦ GÊx[PÒ. 

4. Give a short note on common size statement. 

 ö£õxÁõÚ AÍÄ TØÖ £ØÔ J¸ ]Ö SÔ¨¦ u¸P. 

5. Write down the formula for liquidity ratio. 

 £n¨¦ÇUP ÂQuzvØPõÚ `zvµzøu GÊx[PÒ. 

6. What is cash flow analysis? 

 £n¨¦ÇUP £S¨£õ´Ä GßÓõÀ GßÚ? 

Sub. Code 

15 
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7. What is cash centre? 

 ö\»Ä ø©¯® GßÓõÀ GßÚ? 

8. What do you mean by EOQ Analysis? 

 EOQ £S¨£õ´Ä GßÓõÀ GßÚ? 

9. Define Budgetary Control. 

 £möám Pmk¨£õmøh Áøµ¯ÖUPÄ®. 

10. What is sales mix decision? 

 ÂØ£øÚ P»øÁ •iÄ GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the types of Accounting. 

  PnUQ¯À ÁøPPøÍ ÂÍUS[PÒ. 

Or 

 (b) Distinguish between Cost Accounting and 

Management Accounting. 

  ö\»Ä PnUQ¯À ©ØÖ® ÷©»õsø© PnUQ¯ø» 
÷ÁÖ£kzx[PÒ. 

12. (a) Niveditha maintains a two columnar Cash book 

which she balances every week. Calculate the 

closing cash balance. 

         Year       Particular      Rs. 

2000 March 25 Her cash book showed balance of 6,900 

26 Paid Cash to Kailash 1,428 

 Discount received 72 

29 Paid salaries 5,025 
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         Year       Particular      Rs. 

30 Cash sales 11,370 

30 Withdrew cash for private expenses 1,020 

31 Received as compensation from 

Railway authority 

4,380 

 Received cash from Shanthi Lal 3,975 

 Allowed him discount 75 

  {÷Ávuõ Cµsk £zvPÒ öPõsh öµõUP¨ 
¦zuPzøu £µõ©›UQÓõº. Aøu AÁº JÆöÁõ¸ 
Áõµ•® C¸¨¦ øÁUQÓõº. CÁØøÓU öPõsk CÖv 
öµõUP C¸¨¤øÚ PnUQkP. 

Bsk ÂÁµ[PÒ ¹. 

2000 ©õºa 25 AÁµx öµõUP¨ ¦zuPzvÀ C¸¨¦z 
öuõøP Põmh¨£mhx 

6,900 

26 øP»õåûUS ö\¾zu¨£mh £n® 1,428 

 uÒÐ£i ö£Ó¨£mhx 72 

29 \®£Í® ö\¾zu¨£mhx 5,025 

30 öµõUP ÂØ£øÚ 11,370 

30 uÛ¯õº ö\»ÄPÐUPõÚ £nzøu 
v¸®£¨ ö£Ó¨£mhx 

1,020 

31 µ°À÷Á AvPõ›°hª¸¢x 
CÇ¨¥hõP¨ ö£Ó¨£mhx 

4,380 

 \õ¢v »õ¼hª¸¢x £n® 
ö£Ó¨£mhx 

3,975 

 AÁ¸US uÒÐ£i AÝ©vUP¨£mhx 75 

Or 

(b)  The sundry debtors on 31st Dec. 95 are Rs. 4,00,000 

on analysis, it is found that debtors for Rs. 36,000 

are good. The debtors for Rs. 3,000 are doubtful and 

are estimated to realise 2/3rds. of the amount and the 

debtors for Rs. 1,000 are bad. Make a provision for 

doubtful debts. 

  Show the Journal, Profit & Loss A/c and Balance 

sheet.  
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  i\®£º 31, 95 AßÖ £À÷ÁÖ PhÚõÎPÒ  
¹. 4,00,000 BP £S¨£õ´Ä ö\´¯¨£mhÚº,  
¹. 36,000US PhÚõÎPÒ |À»ÁºPÒ GßÖ 
PshÔ¯¨£mhx. ¹. 3,000US PhÚõÎPÒ 
\¢÷uPzvØS›¯ÁºPÒ ©ØÖ® öuõøP°À 2/3 £[S 
Á`¼UP ©v¨¤h¨£mkÒÍx ©ØÖ® ¹. 1,000US 
PhÚõÎPÒ ÷©õ\©õÚÁºPÒ. \¢÷uPzvØQh©õÚ 
PhßPÐUS J¸ HØ£õk ö\´²[PÒ. 

  áºÚÀ, »õ£® ©ØÖ® CÇ¨¦ PnUS ©ØÖ® 
C¸¨¦{ø»U SÔ¨ø£U Põmk.   

13. (a) Explain how accounting ratios are classified? 

  PnUQ¯À ÂQu[PÒ GÆÁõÖ  
ÁøP¨£kzu¨£kQßÓÚ Gß£øu ÂÍUS[PÒ. 

Or 

 (b) Calculate Operating Profit Ratio and Net profit 

Ratio. 

 Rs.  Rs. 

Sales 2,00,000 Administration expenses 20,000 

Gross Profit  70,000 Income from investments 22,000 

Selling Expenses 10,000 Loss due to fire 12,000 

  ö\¯À£õmk »õ£ ÂQu® ©ØÖ® {Pµ »õ£ 
ÂQuzøuU PnUQk[PÒ.  

 ¹.  ¹. 

ÂØ£øÚ 2,00,000 {ºÁõPa ö\»ÄPÒ 20,000 

ö©õzu »õ£® 70,000 •u½kPÎ¼¸¢x 
Á¸©õÚ® 

22,000 

ÂØ£øÚ ö\»ÄPÒ 10,000 w Â£zuõÀ HØ£k® 
CÇ¨¦ 

12,000 

14. (a) Discuss the advantages of cost accounting. 

  ö\»Ä PnUQ¯¼ß |ßø©PøÍ¨ £ØÔ 
ÂÁõvUPÄ®.  

Or 

 (b) Explain the need and importance of capital 

budgeting. 

  ‰»uÚ £möámiß ÷uøÁ ©ØÖ® •UQ¯zxÁzøu 
ÂÍUS[PÒ. 
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15. (a) Sun Ltd. buys its annual requirements of 72,000 

units in 12 installments. Each unit cost Rs. 2 and 

the ordering cost is Rs. 25. The inventory carrying 

cost is estimated at 20 per cent of unit value. Find 

out the total annual cost of the present inventory 

policy. How much savings can be effected if E.O.Q. 

is adopted? 

  \ß ¼ªöhm {ÖÁÚ® uÚx Á¸hõ¢vµ ÷uøÁPÍõÚ 
72,000 ³ÛmPøÍ 12 uÁønPÎÀ Áõ[SQÓx. 
JÆöÁõ¸ ³Ûmiß Âø» ¹. 2 ©ØÖ® Bºhº 
ö\»Ä ¹. 25. \µUS Gkzxa ö\À¾® ö\»Ä ³Ûm 
©v¨¤À 20 \uÃu® GÚ ©v¨¤h¨£mkÒÍx. 
uØ÷£õøu¯ \µUSU öPõÒøP°ß ö©õzu Á¸hõ¢vµ 
ö\»øÁU PshÔ¯Ä®. E.O.Q HØÖU 
öPõÒÍ¨£mhõÀ GÆÁÍÄ ÷\ªUP •i²®? 

Or 

 (b) From the following particulars, calculate 

  (i) Maximum level, 

  (ii) Minimum Level,  

  (iii) Re-order Level 

  Normal Usage 100 units per day 

  Minimum usage 60 units per day 

  Maximum Usage 130 units per day 

  Economic order quantity 5000 units 

  Reorder period 25 to 30 days.  

  ¤ßÁ¸® ÂÁµ[PÎ¼¸¢x PnUQk[PÒ. 

  (i) AvP£m\ {ø» 

  (ii) SøÓ¢u£m\ {ø»  

  (iii) ©Ö&Á›ø\ {ø» 
  \õuõµn £¯ß£õk J¸ |õøÍUS 100 ³ÛmPÒ 
  SøÓ¢u£m\ £¯ß£õk J¸ |õøÍUS 60 ³ÛmPÒ 
  AvP£m\ £¯ß£õk J¸ |õøÍUS 130 ³ÛmPÒ 
  ]UPÚ©õÚ Bºhº AÍÄ 5000 ³ÛmPÒ 
  ©ÖÁ›ø\ Põ»® 25 •uÀ 30 |õmPÒ 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the accounting conventions? Explain them. 

 PnUQ¯À ©µ¦PÒ GßÚ? AÁØøÓ ÂÍUS[PÒ. 

17. From the following balance sheets of B.Ltd., Prepare a 

source and uses of funds statement for 1999. 

Particulars 31st December 

1999 (Rs.) 

31st December 

1998 (Rs.) 

Assets :   

Cash 75,000 35,000 

Accounts Receivables 90,000 98,000 

Merchandise inventory 1,20,000 87,000 

Long-term investment 10,000 15,000 

Land 30,000 20,000 

Total 3,25,000 2,55,000 

Liabilities :   

Accounts payable 45,000 50,000 

Bills payables 55,000 20,000 

Capital stock 1,50,000 1,25,000 

Retained earnings 75,000 60,000 

Total 3,25,000 2,55,000 
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 B ¼ªöhmiß ¤ßÁ¸® C¸¨¦{ø»U SÔ¨¦PÎ¼¸¢x, 

1999 B® BsiØPõÚ {v Buõµ[PÒ ©ØÖ® 

£¯ß£õkPÒ AÔUøPø¯z u¯õ›UPÄ®. 

ÂÁµ[PÒ 31 i\®£º 1999 

(¹.) 

31 i\®£º 1998 

(¹.) 

ö\õzxUPÒ :   

öµõUP® 75,000 35,000 

PnUSPÒ ö£ÓzuUPøÁPÒ 90,000 98,000 

ÁoP \µUS 1,20,000 87,000 

}sh Põ» •u½k 10,000 15,000 

{»® 30,000 20,000 

ö©õzu® 3,25,000 2,55,000 

ö£õÖ¨¦PÒ :   

ö\¾zu ÷Ási¯ 

PnUSPÒ 
45,000 50,000 

ö\¾zu ÷Ási¯ ¤ÀPÒ 55,000 20,000 

‰»uÚ¨ £[S 1,50,000 1,25,000 

uUPøÁUP¨£mh Á¸Áõ´ 75,000 60,000 

ö©õzu® 3,25,000 2,55,000 

18. Calculate cash from operations : Net profit for 1998  

Rs. 25,000; Depreciation Rs. 1,000; Prepaid expenses  

1-1-98 Rs. 2,000; Prepaid expenses 31.12.98 Rs. 1,000; 

Outstanding salary 31-12-98 Rs. 500. 

 ö\¯À£õkPÎ¼¸¢x öµõUPzøuU PnUQk[PÒ. 

1998UPõÚ {Pµ »õ£® ¹. 25,000; ÷u´©õÚ® ¹. 1,000; 

•ß£n® ö\¾zv¯ ö\»ÄPÒ 1&1&98 ¹. 2,000; 

•ß£n® ö\¾zv¯ ö\»ÄPÒ 31.12.98 ¹. 1,000; 

{¾øÁ°À EÒÍ \®£Í® 31&12&98 ¹. 500. 
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19. From the following particulars, prepare stores ledger 

adjustment account under FIFO method. 

March Particulars Units P.U. 

Rs. 

2 Purchase 200 200 

4 Issued 150  

6 Purchases 200 220 

10 Issued 100  

16 Purchases 200 210 

18 Issued 220  

24 Purchases 150 230 

25 Issued 150  

28 Issued 30  

 ¤ßÁ¸® ÂÁµ[PÎ¼¸¢x, FIFO •øÓ°ß RÌ ì÷hõºì 
ö»máº \›ö\´uÀ PnUøPz u¯õ›UPÄ®. 

©õºa ÂÁµ[PÒ A»SPÒ J¸ 
³ÛmkUS 

2 öPõÒ•uÀ 200 200 

4 öÁÎ°mhx 150  

6 öPõÒ•uÀ 200 220 

10 öÁÎ°mhx 100  

16 öPõÒ•uÀ 200 210 

18 öÁÎ°mhx 220  

24 öPõÒ•uÀ 150 230 

25 öÁÎ°mhx 150  

28 öÁÎ°mhx 30  

20. Explain the classifications of Overheads.  

 ÷©À{ø»¨ ö£õ¸mPÎß ÁøP¨£õmøh ÂÍUS[PÒ. 

———————— 
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PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. State the significance of research in social science. 

 \‰P AÔÂ¯¼À Bµõ´a]°ß •UQ¯zxÁzøuU TÖP.  

2. Distinguish between analytical and synthetic research. 

 £S¨¦•øÓ ©ØÖ® ö\¯ØøP•øÓ Bµõ´a]ø¯ 
÷ÁÖ£kzxP. 

3. What do you mean by hypothesis? 

 P¸x÷PõÒ Gß£uß ö£õ¸Ò ¯õx? 

4. What is sampling and non-sampling error? 

 ©õv› GkzuÀ ©ØÖ® ©õv› AÀ»õu ¤øÇ GßÓõÀ GßÚ? 

5. What are the sources of secondary data? 

 Cµshõ® {ø»z uµÄPÎß ‰»[PÒ ¯õøÁ? 

6. What is pilot study? 

 •ß÷Úõmh B´Ä GßÓõÀ GßÚ? 

Sub. Code 

21 
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7. What is split half reliability? 

 ¤ÍÄ £õv |®£Pzußø© GßÓõÀ GßÚ? 

8. State the types of non-parametric tests used in research. 

 Bµõ´a]°À £¯ß£kzu¨£k® AÍÄ¸ AÀ»õu 
÷\õuøÚPÎß ÁøPPøÍU TÖP. 

9. What is the purpose of coding? 

 SÔ±miß ÷|õUP® ¯õx? 

10. What is a research report? 

 B´Ä AÔUøP GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What is survey method of research? State its merits 

and limitations. 

  Bµõ´a]UPõÚ PÍ B´Ä •øÓ GßÓõÀ GßÚ? 
Auß {øÓ SøÓPøÍU TÖP. 

Or 

 (b) Define research problem. What are the issues to be 

considered while choosing a research problem? 

  B´ÄU P¸¨ö£õ¸Ò — Áøµ¯ÖUP. B´ÄU 
P¸¨ö£õ¸øÍz ÷uº¢öukUS® ÷£õx P¸zvÀ 
öPõÒÍ ÷Ási¯ PõµoPÒ ¯õøÁ? 

12. (a) State the different types of hypothesis. 

  P¸x÷PõÎß £À÷ÁÖ ÁøPPøÍU TÖP. 

Or 

 (b) What are the factors affecting research design? 

  Bµõ´a] ÁiÁø©¨ø£¨ £õvUS® PõµoPÒ 
¯õøÁ? 
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13. (a) Explain different types of measurement scales each 

with an example. 

  £À÷ÁÖ ÁøP¯õÚ AÍÃmk AÍÄ÷PõÀPøÍ 
JÆöÁõ¸ ÁøPUS® Euõµn® u¢x ÂÍUSP. 

Or 

 (b) What is a sample size? What are the factors 

influencing the sample size? 

  ©õv› AÍÄ GßÓõÀ GßÚ? ©õv› AÍøÁ 
£õvUS® PõµoPÒ ¯õøÁ? 

14. (a) Elaborate the essentials of a good questionnaire. 

  J¸ |À» ÂÚõ¨£mi¯¾UPõÚ Azv¯õÁ]¯[PøÍ 
Â›zxøµUP. 

Or 

 (b) Describe the steps in construction of Likert 

summated scale. 

  ¼Pºm TmkzöuõøP AÍÄ÷Põø» 
E¸ÁõUSÁuØPõÚ £i{ø»PøÍ ÂÁ›UPÄ®. 

15. (a) Discuss the steps in formulation and testing of 

hypothesis. 

  P¸x÷PõÒ E¸ÁõUP® ©ØÖ® ÷\õuøÚ°h¾UPõÚ 
£i{ø»PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Elaborate the guidelines for valid interpretation. 

  \›¯õÚ ÂÍUPzvØPõÚ ÁÈPõmkuÀPøÍ 
Â›zxøµUPÄ®. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the steps in research process. 

 Bµõ´a] ö\¯À£õmiÀ EÒÍ £i{ø»PøÍ ÂÁ›UP. 



D–1609 
  

4 

17. What are the factors to be considered while formulating a 

research problem? How would you evaluate the research 

problem? 

 B´ÄU P¸¨ö£õ¸Ò E¸ÁõUPzvÀ P¸zvÀ öPõÒÍ 
÷Ási¯ PõµoPÒ ¯õøÁ? B´ÄU P¸¨ö£õ¸ÎøÚ 
G[VÚ® ©v¨¥k ö\´ÃºPÒ? 

18. Briefly explain the various sampling techniques under 

probability sampling method. 

 {PÌuPÄ ©õv› •øÓ°ß RÌ EÒÍ £À÷ÁÖ ©õv› 
GkzuÀ EzvPøÍ _¸UP©õP ÂÁ›UP. 

19. Describe the procedure for formulation and conduct of 

interview schedule for collection of data. 

 uµÄ ÷\P›¨¦UPõÚ ÷|ºPõnÀ AmhÁønø¯ 
E¸ÁõUSuÀ ©ØÖ® |hzxÁuØPõÚ |øh•øÓø¯ 
ÂÁ›UPÄ®. 

20. Discuss the steps involved in drafting research reports. 

 B´Ä AÔUøPPøÍ ÁøµÁvÀ EÒÍ £i{ø»PøÍ 
ÂÁõvUPÄ®. 

———————— 
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PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define business. 

 ÁoPzøu Áøµ¯ÖUPÄ®. 

2. What is Fiscal Policy? 

 {vU öPõÒøP GßÓõÀ GßÚ? 

3. What is Ecological Environment? 

 _ØÖa`ÇÀ `ÇÀ GßÓõÀ GßÚ? 

4. What do you mean by Capital Market? 

 ‰»uÚa \¢øu GßÓõÀ GßÚ? 

5. Define Import Policy. 

 CÓUS©v öPõÒøPø¯ Áøµ¯ÖUPÄ®. 

6. What is Clean Technology? 

 _zu©õÚ öuõÈÀ~m£® GßÓõÀ GßÚ? 

Sub. Code 

22 
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7. How to get Industrial Licensing? 

 öuõÈÀxøÓ E›©zøu GÆÁõÖ ö£ÖÁx? 

8. Write down the importance of Environment Protection. 

 _ØÖa`ÇÀ £õxPõ¨¤ß •UQ¯zxÁzøu GÊx[PÒ. 

9. What is Globalization? 

 E»P©¯©õUPÀ GßÓõÀ GßÚ? 

10. What do you mean by incorporation? 

 J¸[Qøn¨¦ GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the Micro and Macro environment factors. 

  ~s ©ØÖ® ö£¸© `ÇÀ PõµoPøÍ ÂÍUS[PÒ. 

Or 

 (b) Describe the role of Government in Business. 

  ÁoPzvÀ Aµ\õ[Pzvß £[øP ÂÁ›UPÄ®. 

12. (a) Explain the government policy and SSI. 

  Aµ\õ[PU öPõÒøP ©ØÖ® SSI&I ÂÍUS[PÒ. 

Or 

 (b) Bring out the salient features of the basic economic 

systems. 

  Ai¨£øh ö£õ¸Íõuõµ Aø©¨¦PÎß •UQ¯ 
A®\[PøÍ öÁÎUöPõn¸[PÒ. 

13. (a) What are the benefits of stock exchange? 

  £[Sa \¢øu°ß |ßø©PÒ GßÚ? 

Or 
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 (b) Explain the changes in labour force. 

  öuõÈ»õÍº \Uv°À HØ£k® ©õØÓ[PøÍ 
ÂÍUS[PÒ. 

14. (a) Discuss the functions of SIDBI. 

  SIDBI Cß ö\¯À£õkPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain the ways of preventing industrial pollution. 

  öuõÈØ\õø» ©õ_£õmøhz uk¨£uØPõÚ ÁÈPøÍ 
ÂÍUS[PÒ. 

15. (a) What is patents? What are the laws we have to 

follow? 

  Põ¨¦›ø© GßÓõÀ GßÚ? |õ® ¤ß£ØÓ ÷Ási¯ 
\mh[PÒ GßÚ? 

Or 

 (b) Write down the role of industrial financial 

institutions. 

  öuõÈÀxøÓ {v {ÖÁÚ[PÎß £[øP GÊx[PÒ. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the Government Responsibilities to business. 

 ÁoPzvØPõÚ Aµ\õ[Pzvß ö£õÖ¨¦PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

17. Explain the challenges laying ahead of financial 

institutions. 

 {v {ÖÁÚ[PÒ GvºöPõÒÐ® \ÁõÀPøÍ ÂÍUS[PÒ. 

18. Explain the impact of technology on society. 

 \‰PzvÀ öuõÈÀ~m£zvß uõUPzøu ÂÍUS[PÒ. 
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19. Explain in detail LPG in our new economic and legal 

environment. 

 |©x ¦v¯ ö£õ¸Íõuõµ ©ØÖ® \mh `Ç¼À LPG £ØÔ 
Â›ÁõP ÂÍUS[PÒ. 

20. Discuss the functions of IMF and World Bank in global 

economic development. 

 E»P¨ ö£õ¸Íõuõµ ÁÍºa]°À \ºÁ÷u\ |õn¯ {v¯® 
©ØÖ® E»P Á[Q°ß ö\¯À£õkPøÍ ÂÁõvUPÄ®. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A./M.B.A.(G)/IB/B & F/CS/PM/HM/HRM/T/ 

EM/RM/TM/LM/CM/FM/MM/SM/P & OM/CO.OP.Mgt. 

DEGREE EXAMINATION, DECEMBER 2025.  

Second Semester 

BUSINESS LAWS 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What is an implied contract? Give an example. 

 ©øÓ•P J¨£¢u® GßÓõÀ GßÚ? J¸ Euõµn® u¸P. 

2. What do you mean by capacity to contract? 

 J¨£¢u® ö\´ÁuØPõÚ uSv GßÓõÀ GßÚ? 

3. What is quasi contracts? 

 J¨£¢u¨ ÷£õÀÄ Gß£x ¯õx? 

4. What is a contingent contract? 

 {PÌÄ\õº J¨£¢u® GßÓõÀ GßÚ? 

5. What is test of partnership? 

 Tmhõsø© ÷\õuøÚ GßÓõÀ GßÚ? 

6. What is Articles of Association? 

 Aø©¨¦z xønÂvPÒ Gß£x ¯õx? 

Sub. Code 
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7. What is a private company? 

 uÛ¯õº {ÖÁÚ® GßÓõÀ GßÚ? 

8. State the types of winding up of companies. 

 {ÖÁÚU Pø»¨¦ ÁøPPøÍU TÖP. 

9. What is digital signature? 

 ªß øPö¯õ¨£® GßÓõÀ GßÚ? 

10. State the objectives of the Information Technology Act, 

2000. 

 uPÁÀ öuõÈÀ~m£a \mh®, 2000&ß ÷|õUP[PøÍU TÖP. 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What is an offer? State the rules relating to offer. 

  •øÚÄ Gß£x ¯õx? •øÚÂØPõÚ ÂvPøÍU 
TÖP. 

Or 

 (b) Distinguish between bailment and pledge. 

  J¨£øhÄ ©ØÖ® Ah©õÚ® — ÷ÁÖ£kzxP. 

12. (a) Define an agent. What are the essentials of a 

contract of agency? 

  •PÁøµ Áøµ¯ÖUPÄ®. •Pø© J¨£¢uzvß 
Azv¯õÁ]¯[PÒ ¯õøÁ? 

Or 

 (b) Elaborate the rights of surety against principal 

debtor. 

  •ußø© PhÚõÎUS GvµõÚ ¤øn¯õÍ›ß 
E›ø©PøÍ Â›ÁõPU TÖ[PÒ. 
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13. (a) What are the different types of negotiable 

instruments? 

  £À÷ÁÖ ÁøP¯õÚ ö\»õÁoU P¸ÂPÒ ¯õøÁ? 

Or 

 (b) What kind of risks is covered under fire insurance? 

  w Põ¨¥miß RÌ GßÚ ÁøP¯õÚ A£õ¯[PÒ 
Põ¨¥k ö\´¯¨£kQßÓÚ? 

14. (a) Describe the modes of dissolution of partnership 

firms. 

  Tmhõsø© {ÖÁÚ[PÎß Pø»¨¦ •øÓPøÍ 
ÂÁ›UPÄ®. 

Or 

 (b) Explain the provisions of the Companies Act, 2013 

regarding alteration of Name Clause in 

Memorandum of Association. 

  Aø©¨¦ •øÓ÷¯miÀ ö£¯º ¤›øÁ ©õØÖÁx 
öuõhº£õÚ {ÖÁÚa \mh®, 2013&ß ÂvPøÍ 
ÂÍUS[PÒ. 

15. (a) Write note on Board Meeting. 

  {ÖÁÚ Áõ›¯U Tmh® — SÔ¨¦ ÁøµP.  

Or 

 (b) State the salient features of Right to Information 

Act, 2005. 

  uPÁÀ AÔ²® E›ø©a \mh®, 2005&ß 
]Ó¨¤¯À¦PÒ ¯õøÁ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the remedies for breach of contract. 

 J¨£¢u «ÖøPUPõÚ wºÄPÒ ¯õøÁ? 
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17. What are the essentials of a valid contract? 

 ö\À»zuUP J¨£¢uzvß •UQ¯U TÖPÒ ¯õøÁ? 

18. Briefly explain the fundamental principles of Life 

Insurance Contract. 

 ö£õx Põ¨¥mk J¨£¢uzvß Ai¨£øh A®\[PøÍ 
_¸UP©õP ÂÍUSP. 

19. What are the powers and duties of Directors of the 

Company? 

 {ÖÁÚ C¯US|›ß AvPõµ[PÒ ©ØÖ® Phø©PÒ ¯õøÁ? 

20. Explain the procedure of E-Filing of documents under 

Ministry of Corporate Affairs (MCA) 21. 

 ö£¸{ÖÁÚ ÂÁPõµ[PÒ Aø©a\P® 21&ß RÌ 
BÁn[PÎß ªß&£vÄ ö\´²® •øÓ°øÚ ÂÁ›UP. 

———————— 
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DEGREE EXAMINATION, DECEMBER 2025.  

Second Semester 

MANAGEMENT INFORMATION SYSTEM  

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define MIS. 

 MIS&I Áøµ¯ÖUPÄ®. 

2. Explain information system architecture. 

 uPÁÀ Aø©¨¦ Pmhø©¨ø£ ÂÍUS[PÒ. 

3. What is SDLC? 

 SDLC GßÓõÀ GßÚ? 

4. Structured programs are needed for modern MIS — Give 

your idea. 

 |ÃÚ MIS&US Pmhø©UP¨£mh vmh[PÒ ÷uøÁ — 
E[PÒ ÷¯õ\øÚø¯ ÁÇ[S[PÒ. 

5. Elaborate — DSS. 

 Â›ÁõUP — DSS. 

Sub. Code 
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6. What are the functions of Marketing Department? 

 \¢øu¨£kzuÀ xøÓ°ß ö\¯À£õkPÒ GßÚ? 

7. What is coding?  

 ÷Põi[ GßÓõÀ GßÚ? 

8. What do you mean by cost benefit analysis? 

 ö\»Ä |ßø© £S¨£õ´Ä GßÓõÀ GßÚ? 

9. How would you assess software quality? 

 ö©ßö£õ¸Ò uµzøu }[PÒ GÆÁõÖ ©v¨¤kÃºPÒ? 

10. What are the differences between verification and 

validation? 

 \›£õº¨¦US® ©v¨¥kÁuØS® EÒÍ ÷ÁÖ£õkPÒ GßÚ? 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the role of Information system in 

Management. 

  ÷©»õsø©°À uPÁÀ Aø©¨¤ß £[øP ÂÍUSP. 

Or 

 (b) Explain the various activities of IS. 

  IGì&Cß £À÷ÁÖ ö\¯À£õkPøÍ ÂÍUS[PÒ. 

12. (a) Discuss about Pitfalls in MIS. 

  MIS&À EÒÍ B£zxPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 
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 (b) Explain the recent developments in information 

system. 

  uPÁÀ Aø©¨¤ß \«£zv¯ •ß÷ÚØÓ[PøÍ 
ÂÍUS[PÒ. 

13. (a) Explain the need for MIS in Marketing. 

  \¢øu¨£kzu¼À MIS&ß AÁ]¯zøu ÂÍUS[PÒ. 

Or 

 (b) ―MIS in Indian Organizations‖ — Discuss. 

  ‗‗C¢v¯ {ÖÁÚ[PÎÀ MIS‘‘ — ÂÁõvUPÄ®. 

14. (a) Elaborate the role of computers in MIS. 

  MIS&CÀ PoÛPÎß £[øP Â›ÁõPU TÖ[PÒ. 

Or 

 (b) List out the types of Social Media.  

  \‰P FhP[PÎß ÁøPPøÍ¨ £mi¯¼k[PÒ. 

15. (a) ―Risks to online operations‖ — Elucidate. 

  ‗‗Bßø»ß ö\¯À£õkPÐUPõÚ A£õ¯[PÒ‘‘ — 
öuÎÄ£kzx[PÒ. 

Or 

 (b) Discuss the Societal challenges of Information 

Technology. 

  uPÁÀ öuõÈÀ~m£zvß \‰P \ÁõÀPøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the Components of Information System. 

 uPÁÀ Aø©¨¤ß TÖPøÍ ÂÍUS[PÒ. 
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17. Discuss about installation of MI and CS in Indian 

Organization. 

 C¢v¯ {ÖÁÚzvÀ MI & CS {ÖÄuÀ £ØÔ ÂÁõvUPÄ®. 

18. Explain the functions performed by communication 

channel in business. 

 ÁoPzvÀ öuõhº¦ ÁÈ°ß ö\¯À£õkPøÍ ÂÍUSP. 

19. Explain in detail about EDI in inter-organizational 

information exchange. 

 {ÖÁÚ[PÐUS Cøh÷¯¯õÚ uPÁÀ £›©õØÓzvÀ EDI 
£ØÔ Â›ÁõP ÂÍUS[PÒ. 

20. Elaborate on ethical and security challenges of 

information system. 

 uPÁÀ Aø©¨¤ß ö|Ô•øÓ ©ØÖ® £õxPõ¨¦ \ÁõÀPøÍ 
Â›ÁõPU TÖ[PÒ. 

———————— 
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DEGREE EXAMINATION, DECEMBER 2025.  

Second Semester 

HUMAN RESOURCE MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define Job Analysis. 

 ÷Áø» £S¨£õ´øÁ Áøµ¯ÖUPÄ®. 

2. What are the objectives of Human Resource Planning? 

 ©Ûu ÁÍ vmhªh¼ß ÷|õUP[PÒ ¯õøÁ? 

3. Name any two types of selection tests. 

 H÷uÝ® Cµsk ÁøP¯õÚ ÷uºÄ ÷\õuøÚPøÍ TÖP. 

4. Mention two advantages of internal recruitment. 

 EÒ Bm÷\º¨¤ß Cµsk |ßø©PøÍ SÔ¨¤hÄ®. 

5. What is meant by executive development? 

 {ºÁõP ÁÍºa] GßÓõÀ GßÚ? 

6. List any two types of incentives provided to employees. 

 FÈ¯ºPÐUS ÁÇ[P¨£k® Cµsk ÁøP¯õÚ 
FUPzöuõøPPøÍ £mi¯¼kP. 
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7. State two characteristics of effective performance 

appraisal. 

 ö\¯ÀvÓß ©v¨¥miß Cµsk ]Ó¨£®\[PøÍ 
SÔ¨¤hÄ®. 

8. What is meant by succession planning?  

 Á›ø\ vmhªhÀ (Succession Planning) GßÓõÀ GßÚ? 

9. Outline two methods of employee retention. 

 £o¯õÍºPøÍ {ø»¨£kzx® Cµsk® •øÓPøÍ 
SÔ¨¤hÄ®. 

10. What are statutory benefits? 

 \mhŸv¯õÚ |ßø©PÒ GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) Explain the role and responsibilities of the HR 

department. 

  ©ÛuÁÍ xøÓ°ß £[S ©ØÖ® ö£õÖ¨¦PøÍ 
ÂÍUSP. 

Or 

 (b) Describe the functions of human resource 

management. 

  ©ÛuÁÍ ÷©»õsø©°ß ö\¯À£õkPøÍ 
ÂÁ›UPÄ®. 

12. (a) Discuss the sources of recruitment and their 

effectiveness. 

  Bm÷\º¨¤ß Buõµ[PÒ ©ØÖ® AÁØÔß 
ö\¯ÀvÓßPøÍ ÂÁõvUPÄ®. 

Or 
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 (b) Explain the different types of employment tests 

used in selection. 

  ÷uºÂÀ £¯ß£kzu¨£k® £À÷ÁÖ ÁøP¯õÚ 
÷Áø»Áõ´¨¦ ÷\õuøÚPøÍ ÂÍUSP. 

13. (a) Compare on-the-job and off-the-job training 

methods. 

  ÷Áø»PÎß ÷£õx ÁÇ[P¨£k® £°Ø] ©ØÖ® 
÷Áø»°¼¸¢x öÁÎ÷¯ ÁÇ[P¨£k® £°Ø]PøÍ 
J¨¤hÄ®. 

Or 

 (b) Explain the importance of employee training and 

development in an organization. 

  J¸ {ÖÁÚzvÀ £o¯õÍº £°Ø] ©ØÖ® 
÷©®£õmiß •UQ¯zxÁzøu ÂÍUSP. 

14. (a) Discuss the factors influencing employee 

compensation. 

  £o¯õÍº Fv¯zøuU SÔUS® PõµoPøÍ 
ÂÁõvUPÄ®. 

Or 

 (b) Explain the objectives and methods of performance 

appraisal. 

  ö\¯ÀvÓß ©v¨¥miß ÷|õUP[PÒ ©ØÖ® 
•øÓPøÍ ÂÍUSP. 

15. (a) Discuss the role of trade unions in collective 

bargaining. 

  Tmk ÷£a_Áõºzøu°À öuõÈØ\[P[PÎß £[øP 
ÂÁõvUPÄ®. 

Or 

 (b) Explain how grievance handling improves industrial 

relations. 

  ¦Põº ÷©»õsø© öuõÈÀxøÓ EÓÄPøÍ G¨£i 
÷©®£kzxQÓx Gß£øu ÂÍUSP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss in detail the various approaches to human 

resource management. 

 ©ÛuÁÍ ÷©»õsø©°ß £À÷ÁÖ AqS•øÓPøÍ 
Â›ÁõP ÂÁõvUPÄ®. 

17. Explain the recruitment and selection process with 

suitable examples. 

 Bm÷\º¨¦ ©ØÖ® ÷uºÄ ö\¯À•øÓø¯ ö£õ¸zu©õÚ 
Euõµn[PÐhß ÂÍUSP. 

18. Critically analyze the challenges faced in managing 

employee retention. 

 £o¯õÍº {ø»¨¦z ußø©ø¯ ÷©»õsø© ö\´ÁvÀ 
GvºöPõÒÐ® \ÁõÀPøÍ Â©º\Ú Ÿv¯õP £S¨£õ´Ä 
ö\´¯Ä®. 

19. Compare and contrast financial and non-financial 

incentives given to employees. 

 £o¯õÍºPÐUS ÁÇ[P¨£k® {v{ø» ©ØÖ® {v{ø» 
AÀ»õu FUP[PøÍ J¨¤mk ÂÍUSP. 

20. Elaborate on the concept of industrial relations and its 

impact on organizational performance. 

 öuõÈÀxøÓ EÓÄPÒ SÔzu P¸zøu ©ØÖ® {ÖÁÚzvß 
ö\¯ÀvÓÛÀ Auß uõUPzøu Â›ÁõP ÂÍUSP. 

———————— 



  

D–1614     

DISTANCE EDUCATION 
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Third Semester 

MARKETING MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Define marketing. 

 \¢øu¨£kzxuø» Áøµ¯ÖUPÄ®. 

2. What is market segmentation? 

 \¢øu¨ ¤›Ä GßÓõÀ GßÚ? 

3. What is Consumer Behaviour? 

 ~Pº÷Áõº |hzøu GßÓõÀ GßÚ? 

4. Define marketing research. 

 \¢øu¨£kzuÀ Bµõ´a]ø¯ Áøµ¯ÖUPÄ®. 

5. What is product life cycle? 

 u¯õ›¨¦ ÁõÌUøPa _ÇØ] GßÓõÀ GßÚ? 
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6. What is price fix management? 

 Âø» {ºn¯ ÷©»õsø© GßÓõÀ GßÚ? 

7. What is physical distribution? 

 ö£ÍwP £µÁÀ GßÓõÀ GßÚ? 

8. What is personal selling? 

 uÛ¨£mh ÂØ£øÚ GßÓõÀ GßÚ? 

9. What is an advertising? 

 ÂÍ®£µ® GßÓõÀ GßÚ? 

10. What is competitor analysis? 

 ÷£õmi¯õÍº £S¨£õ´Ä GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain scope of marketing. 

  \¢øu¨£kzu¼ß ÷|õUPzøu ÂÍUS[PÒ. 

Or 

 (b) State the various bases for segmentation. 

  ¤›Ä¨£kzu¾UPõÚ £À÷ÁÖ Ai¨£øhPøÍU 
TÖ[PÒ. 

12. (a) Describe the importance of Consumer Behaviour.  

  ~Pº÷Áõº |hzøu°ß •UQ¯zxÁzøu ÂÁ›UPÄ®. 

Or 

 (b) State the objectives of marketing research. 

  \¢øu¨£kzuÀ Bµõ´a]°ß ÷|õUP[PøÍU 
TÖ[PÒ. 
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13. (a) Explain various stages in product life cycle. 

  ö£õ¸Ò ÁõÌUøPa _ÇØ]°ß £À÷ÁÖ {ø»PøÍ 
ÂÍUS[PÒ. 

Or 

 (b) Explain about test marketing. 

  ÷\õuøÚ \¢øu¨£kzuÀ £ØÔ ÂÍUS[PÒ. 

14. (a) Explain the importance of physical distribution. 

  ö£ÍwP £µÁ¼ß •UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Explain the middle men functions in marketing 

channel system. 

  \¢øu¨£kzuÀ ÷\ÚÀ Aø©¨¤À CøhzuµPºPÎß 
ö\¯À£õkPøÍ ÂÍUS[PÒ.  

15. (a) State the importance of advertising. 

  ÂÍ®£µzvß •UQ¯zxÁzøuU TÖP. 

Or 

 (b) How to identify the competitors? 

  ÷£õmi¯õÍºPøÍ GÆÁõÖ Aøh¯õÍ® Põs£x? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the various approaches to the study of 

marketing. 

 \¢øu¨£kzuÀ B´ÄUPõÚ £À÷ÁÖ AqS•øÓPøÍ 
ÂÍUS[PÒ. 
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17. Describe the internal and external factors of marketing 

environment. 

 \¢øu¨£kzuÀ `Ç¼ß EÒ ©ØÖ® öÁÎ¨¦Ó PõµoPøÍ 
ÂÁ›UPÄ®. 

18. Discuss methods of price fixing. 

 Âø» {ºn¯ •øÓPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

19. Briefly explain about personal selling process. 

 uÛ¨£mh ÂØ£øÚ ö\¯À•øÓ £ØÔ _¸UP©õP 

ÂÍUS[PÒ. 

20. Explain various online sales promotional activities. 

 £À÷ÁÖ Bßø»ß ÂØ£øÚ ÂÍ®£µ |hÁiUøPPøÍ 
ÂÍUS[PÒ. 

———————— 
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FINANCIAL MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What is financial function? 

 {v ö\¯À£õk GßÓõÀ GßÚ? 

2. What is investment function? 

 •u½mk ö\¯À£õk GßÓõÀ GßÚ? 

3. What is Bridge finance? 

 ¤›mä {v GßÓõÀ GßÚ? 

4. What is EBIT? 

 EBIT GßÓõÀ GßÚ? 

5. What is optimum capital structure? 

 EP¢u ‰»uÚ Aø©¨¦ GßÓõÀ GßÚ? 

6. What is ARR? 

 ARR GßÓõÀ GßÚ? 

Sub. Code 

32 

 



D–1615 
  

2 

7. What is Risk? 

 B£zx GßÓõÀ GßÚ? 

8. What is operating cycle? 

 C¯UP _ÇØ] GßÓõÀ GßÚ? 

9. What is credit management? 

 Phß ÷©»õsø© GßÓõÀ GßÚ? 

10. What is dividend decision? 

 DÄzöuõøP •iÄ GßÓõÀ GßÚ? 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain finance functions. 

  {v ö\¯À£õkPøÍ _¸UP©õP ÂÍUS[PÒ. 

Or 

 (b) State the advantages and disadvantages of 

preference share. 

  •ßÝ›ø©¨ £[Qß |ßø©PÒ ©ØÖ® wø©PøÍU 
SÔ¨¤hÄ®. 

12. (a) Discuss the tax consideration in financing decision 

area. 

  {v •iÄ £Sv°À Á› £›^»øÚ £ØÔ 
ÂÁõvUPÄ®. 

Or 

 (b) Discuss the merits and demerits of the weighted 

average cost of capital. 

  ‰»uÚzvß Gøh°h¨£mh \µõ\› ö\»Âß 
|ßø©PÒ ©ØÖ® wø©PÒ £ØÔ ÂÁõvUPÄ®. 
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13. (a) What are the characteristics of balanced capital 

structure? 

  \©a^º ‰»uÚ Pmhø©¨¤ß £s¦PÒ GßÚ? 

Or 

 (b) Write down the nature of capital budgeting. 

  ‰»uÚ £möámiß ußø©ø¯ GÊx[PÒ. 

14. (a) Explain the techniques of Simulation Analysis. 

  E¸ÁP¨£kzxuÀ £S¨£õ´Âß ~m£[PøÍ 
ÂÍUS[PÒ. 

Or 

 (b) Explain the various sources of working capital 

finance. 

  ö\¯À£õmk ‰»uÚ {v¯zvß £À÷ÁÖ 
Buõµ[PøÍ ÂÍUS[PÒ. 

15. (a) Explain the functions of credit management. 

  Phß {ºÁõPzvß ö\¯À£õkPøÍ ÂÍUS[PÒ. 

Or 

 (b) What are the essentials of Gordon’s model of 

dividend effect?  

  PõºhÛß DÄzöuõøP ÂøÍÂß ©õv›°ß 
Azv¯õÁ]¯[PÒ GßÚ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Critically examine the various methods of evaluating 

capital budgeting proposals. Discuss their advantages 

and disadvantages. 

 ‰»uÚ £möám vmh[PøÍ ©v¨¤kÁuØPõÚ £À÷ÁÖ 
•øÓPøÍ Â©º\Ú Ÿv¯õP Bµõ²[PÒ. AÁØÔß 
|ßø©PÒ ©ØÖ® wø©PøÍ¨ £ØÔ ÂÁõvUPÄ®.  
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17. Explain various methods of computing cost of debt 

capital. 

 Phß ‰»uÚzvß ö\»øÁU PnUQkÁuØPõÚ £À÷ÁÖ 
•øÓPøÍ ÂÍUS[PÒ. 

18. Give a capital appraisal of the traditional approach and 

the Modigilani – Miller approach to the problems of 

capital structure. 

 £õµ®£›¯ AqS•øÓ ©ØÖ® ‰»uÚ Pmhø©¨¤ß 
]UPÀPÐUS ÷©õiQ»õÛ&ªÀ»º AqS•øÓ°ß ‰»uÚ 
©v¨¥møhU öPõk[PÒ. 

19. Discuss the planning funds through proper management 

of assets. 

 ö\õzxUPøÍ •øÓ¯õP {ºÁQ¨£uß ‰»® vmhªhÀ 
{vPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain the tax considerations in dividend decision. 

 DÄzöuõøP •iÂÀ Á› £›^»øÚPøÍ ÂÍUS[PÒ. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A./M.B.A.(G)/M.B.A. (MM) DEGREE 

EXAMINATION, DECEMBER 2025.  

Third Semester 

MARKETING OF SERVICES 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Give any four reasons for the growth in service sector. 

 ÷\øÁz xøÓ°ß ÁÍºa]US H÷uÝ® |õßS 
Põµn[PøÍU TÖ[PÒ. 

2. What do you mean by services marketing? 

 ÷\øÁPÒ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

3. Define services marketing mix. 

 ÷\øÁPÒ \¢øu¨£kzuÀ P»øÁø¯ Áøµ¯ÖUPÄ®. 

4. What is service product? 

 ÷\øÁ u¯õ›¨¦ GßÓõÀ GßÚ? 

5. What is the service encounter? 

 ÷\øÁ \¢v¨¦ GßÓõÀ GßÚ? 

6. What are the tools of sales promotion? 

 ÂØ£øÚ FUSÂ¨¦ P¸ÂPÒ GßÚ? 
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7. What is meant by service quality? 

 ÷\øÁ uµ® GßÓõÀ GßÚ? 

8. How to measure service quality? 

 ÷\øÁ°ß uµzøu GÆÁõÖ AÍÂkÁx? 

9. What is the role of marketing in education? 

 PÀÂ°À \¢øu¨£kzxu¼ß £[S GßÚ? 

10. What do you mean by transportation services? 

 ÷£õUSÁµzx ÷\øÁPÒ GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) Bring out the stages in the evolution of services 

marketing. 

  ÷\øÁ \¢øu¨£kzu¼ß £›nõ© ÁÍºa]°ß 
{ø»PøÍ öÁÎ¨£kzuÄ®. 

Or 

 (b) State the characteristics of services. 

  ÷\øÁPÎß A®\[PøÍU SÔ¨¤hÄ®.  

12. (a) State the marketing mix used in the 

telecommunication services. 

  öuõø»zöuõhº¦ ÷\øÁPÎÀ £¯ß£kzu¨£k® 
\¢øu¨£kzuÀ P»øÁø¯U SÔ¨¤hÄ®. 

Or 

 (b) Point out the types of positioning. 

  {ø»¨£kzuÀ ÁøPPøÍ _miUPõmhÄ®. 
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13. (a) What are the guidelines for managing service 

communication? 

  ÷\øÁ öuõhº¦PøÍ {ºÁQ¨£uØPõÚ 
ÁÈPõmkuÀPÒ GßÚ? 

Or 

 (b) Write down the benefits of relationship marketing. 

  EÓÄa \¢øu¨£kzu¼ß |ßø©PøÍ GÊx[PÒ. 

14. (a) What are the processes involved in the hospital 

services? 

  ©¸zxÁ©øÚ ÷\øÁPÎÀ GßÚ ö\¯À•øÓPÒ 
EÒÍÚ? 

Or 

 (b) What are the principles of insurance services? 

  Põ¨¥mk ÷\øÁPÎß öPõÒøPPÒ GßÚ? 

15. (a) Briefly explain the various market segmentations 

for consultancy services. 

  B÷»õ\øÚ ÷\øÁPÐUPõÚ £À÷ÁÖ \¢øu¨ ¤›øÁ 
_¸UP©õP ÂÍUPÄ®. 

Or 

 (b) Who are all the users of tourism services? 

  _ØÖ»õ ÷\øÁPøÍ¨ £¯ß£kzx£ÁºPÒ ¯õº? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the classification scheme for services on the 

basis of the types of relationship between the services 

organization and its customers. 

 ÷\øÁ {ÖÁÚzvØS® Auß ÁõiUøP¯õÍºPÐUS® 
Cøh°»õÚ EÓÄ ÁøPPÎß Ai¨£øh°À 
÷\øÁPÐUPõÚ ÁøP¨£õk vmhzøu ÂÁ›UPÄ®. 
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17. Name the key factors which have contributed to the 

importance of the service economy. 

 ÷\øÁ ö£õ¸Íõuõµzvß •UQ¯zxÁzvØS £[PÎzu 
•UQ¯ PõµoPøÍ SÔ¨¤hÄ®. 

18. Discuss the various issues that bring about good service 

quality management. 

 |À» ÷\øÁ uµ {ºÁõPzøuU öPõsk Á¸® £À÷ÁÖ 
]UPÀPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

19. Enumerate the objectives of the pricing. 

 Âø» {ºn¯zvß ÷|õUP[PøÍU PnUQk[PÒ. 

20. Briefly explain the various market segmentation in 

insurance companies. 

 Põ¨¥mk {ÖÁÚ[PÎÀ EÒÍ £À÷ÁÖ \¢øu¨ ¤›ÄPøÍ 
_¸UP©õP ÂÍUPÄ®. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A./M.B.A. (G)/M.B.A. (MM) DEGREE 

EXAMINATION, DECEMBER 2025. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Define advertising agency. 

 ÂÍ®£µ {ÖÁÚzøu Áøµ¯ÖUPÄ®. 

2. What do you understand by advertisement media? 

 ÂÍ®£µ FhP[PÒ ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ?  

3. What are the benefits of promotion management? 

 \¢øu¨£kzuÀ FUSÂ¨¦ |ßø©PÒ GßÚ? 

4. What is the concept of media management? 

 FhP {ºÁõPzvß P¸zx GßÚ? 

5. List out the three types of publicity. 

 ‰ßÖ ÁøP¯õÚ ÂÍ®£µ[PøÍ¨ £mi¯¼k[PÒ. 

6. What are the features of publicity? 

 ÂÍ®£µzvß A®\[PÒ GßÚ? 
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7. What is direct marketing?  

 ÷|µi \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

8. What is sales promotion with example? 

 Euõµn[PÐhß ÂØ£øÚ FUSÂ¨¦ GßÓõÀ GßÚ? 

9. What do you mean by direct and digital marketing? 

 ÷|µi ©ØÖ® Cøn¯ÁÈ \¢øu¨£kzxuÀ GßÓõÀ GßÚ? 

10. List out the principles of personal selling. 

 uÛ¨£mh ÂØ£øÚ°ß öPõÒøPPøÍ £mi¯¼k[PÒ. 

PART B — (5  5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What are the social ill effects of advertisement? 

  ÂÍ®£µ[PÎß \‰P wø©PÒ GßÚ? 

Or 

 (b) How can be tackle advertisements that promote 

harmful products? 

  w[S ÂøÍÂUS® ö£õ¸mPøÍ FUSÂUS® 
ÂÍ®£µ[PøÍ G¨£i \©õÎUP»õ®? 

12. (a) What do you understand by film advertising? What 

are its merits and limitations? 

  vøµ¨£h ÂÍ®£µ® ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? Auß uSvPÒ ©ØÖ® Áµ®¦PÒ 
GßÚ? 

Or 

 (b) What are the benefits of advertising agency? 

  ÂÍ®£µ Höáß]°ß |ßø©PÒ GßÚ? 
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13. (a) Is an advertising expenditure an investment or 

current cost? 

  ÂÍ®£µa ö\»Ä Gß£x •u½hõ AÀ»x uØ÷£õøu¯ 
ö\»Áõ? 

Or 

 (b) What are the different methods of evaluating 

advertisement effectiveness? 

  ÂÍ®£µzvß ö\¯ÀvÓøÚ ©v¨¤kÁuØPõÚ 
£À÷ÁÖ •øÓPÒ ¯õøÁ? 

14. (a) What is sales promotion? What are its main 

objectives? 

  ÂØ£øÚ FUSÂ¨¦ GßÓõÀ GßÚ? Auß •UQ¯ 
÷|õUP[PÒ GßÚ? 

Or 

 (b) List out the cases for the growth of sales promotion 

activities. 

  ÂØ£øÚ FUSÂ¨¦ |hÁiUøPPÎß ÁÍºa]UPõÚ 
Põµn[PøÍ £mi¯¼k[PÒ. 

15. (a) What are the advantages of direct advertising? 

  ÷|µi ÂÍ®£µzvß |ßø©PÒ GßÚ? 

Or 

 (b) What are the factors governing basic promotional 

strategy? 

  Ai¨£øh ÂÍ®£µ Ezvø¯ {ºÁQUS® PõµoPÒ 
¯õøÁ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the scope of advertising in the present day 

context. 

 CßøÓ¯ `Ç¼À ÂÍ®£µzvß ÷|õUPzøu ÂÍUSP. 
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17. ―Themes are the subject matter of advertisement‖. 

Elucidate the statement. 

 ‗‗w®PÒ Gß£x ÂÍ®£µ[PÎß ö£õ¸Ò‘‘. AÔUøPø¯ 
öuÎÄ£kzx[PÒ. 

18. Discuss the advantages and limitations of any three 

methods of setting advertisement budget. 

 ÂÍ®£µ £möámøh Aø©US® ‰ßÖ •øÓPÎß 
|ßø©PÒ ©ØÖ® Áµ®¦PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

19. What measures would you suggest for sales promotion of 

a consumer product? 

 ~Pº÷Áõº u¯õ›¨¤ß ÂØ£øÚø¯ ÷©®£kzxÁuØS 
}[PÒ GßÚ |hÁiUøPPøÍ £›¢xøµUQÕºPÒ? 

20. Discuss the merits and demerits of various sales 

promotional methods. 

 £À÷ÁÖ ÂØ£øÚ FUSÂ¨¦ •øÓPÎß |ßø©PÒ 
©ØÖ® wø©PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A./M.B.A. (General) and M.B.A. (MM) 

DEGREE EXAMINATION, DECEMBER 2025. 

Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Write a note on product model. 

 u¯õ›¨¦ ©õv›°À J¸ SÔ¨ø£ GÊx[PÒ. 

2. What is the meaning of idea screening? 

 ÷¯õ\øÚ vøµ°h¼ß Aºzu® GßÚ? 

3. Write a note on malevolent creativity. 

 w[QøÇUS® £øh¨£õØÓÀ £ØÔ J¸ SÔ¨ø£ GÊx[PÒ.  

4. Define innovation. 

 ¦xø©ø¯ Áøµ¯ÖUPÄ®. 

5. What is the meaning of product development strategy? 

 u¯õ›¨¦ ÷©®£õmk Ezv°ß ö£õ¸Ò GßÚ? 

6. What do you mean by product positioning? 

 u¯õ›¨¦ {ø»¨£kzuÀ GßÓõÀ GßÚ? 
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7. List out the stages of the product life cycle. 

 u¯õ›¨¦ ÁõÌUøP _ÇØ]°ß {ø»PøÍ £mi¯¼k[PÒ. 

8. What is brand line? 

 ¤µõsm ø»ß GßÓõÀ GßÚ? 

9. What do you mean by packaging? 

 ÷£U÷Pâ[ GßÓõÀ GßÚ? 

10. What do you understand by product market analysis? 

 u¯õ›¨¦ \¢øu £S¨£õ´Ä ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? 

PART B — (5  5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What are the features of product? 

  u¯õ›¨¤ß A®\[PÒ GßÚ? 

Or 

 (b) Write down the scope of product management. 

  u¯õ›¨¦ {ºÁõPzvß ÷|õUPzøu GÊx[PÒ. 

12. (a) State the goals of product mix. 

  u¯õ›¨¦ P»øÁ°ß C»USPøÍU SÔ¨¤hÄ®. 

Or 

 (b) How do you commercialize a new product? 

  J¸ ¦v¯ u¯õ›¨ø£ G¨£i ÁoP©õUSÁx? 

13. (a) What are the limitations of product life cycle 

management? 

  u¯õ›¨¦ ÁõÌUøP _ÇØ] {ºÁõPzvß Áµ®¦PÒ 
GßÚ? 

Or 
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 (b) Bring down the major sources of product 

differentiation. 

  u¯õ›¨¦ ÷ÁÖ£õmiß •UQ¯ Buõµ[PøÍU R÷Ç 
öPõsk Áõ¸[PÒ.  

14. (a) Write down the process of new product introduction. 

  ¦v¯ u¯õ›¨¦ AÔ•Pzvß ö\¯À•øÓø¯ 
GÊx[PÒ. 

Or 

 (b) What are the importance of new product 

development to growth? 

  ÁÍºa]US ¦v¯ u¯õ›¨¦ ÁÍºa]°ß •UQ¯zxÁ® 
GßÚ? 

15. (a) What is the difference between brand equity and 

brand valuation? 

  ¤µõsm DUÂmiUS® ¤µõsm ©v¨¥miØS® GßÚ 
Âzv¯õ\®? 

Or 

 (b) Define product research. State the types of product 

research. 

  u¯õ›¨¦ Bµõ´a]ø¯ Áøµ¯ÖUPÄ®. u¯õ›¨¦ 
Bµõ´a] ÁøPPøÍU SÔ¨¤hÄ®. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the various classifications of products. 

 u¯õ›¨¦PÎß £À÷ÁÖ ÁøP¨£õkPøÍ ÂÍUS[PÒ. 

17. Discuss the elements of product market analysis. 

 u¯õ›¨¦ \¢øu £S¨£õ´Âß TÖPøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 



D–1623 
  

4 

18. Enumerate the approaches for analyzing and responding 

to the marketing challenges of new product development. 

 ¦v¯ u¯õ›¨¦ ÷©®£õmiß \¢øu¨£kzuÀ \ÁõÀPøÍ 
£S¨£õ´Ä ö\´ÁuØS® £v»Î¨£uØS® 
AqS•øÓPøÍ £mi¯¼hÄ®. 

19. Analyze the various strategies involved in branding. 

 ¤µõsi[QÀ EÒÍ £À÷ÁÖ EzvPøÍ £S¨£õ´Ä 
ö\´²[PÒ. 

20. Explain the advantages and disadvantages of brand 

valuation. 

 ¤µõsm ©v¨¥miß |ßø©PÒ ©ØÖ® wø©PøÍ 
ÂÍUS[PÒ. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A./M.B.A. (General)/M.B.A. (MM) DEGREE 

EXAMINATION, DECEMBER 2025. 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018–2019 Academic Year to 2023-2024 Academic 

Year/Calendar Year 2024 onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. List out the five components of strategy. 

 ‰÷»õ£õ¯zvß I¢x TÖPøÍ £mi¯¼k[PÒ. 

2. What are the three stages of strategy formulation? 

 ‰÷»õ£õ¯zøu E¸ÁõUS® ‰ßÖ {ø»PÒ ¯õøÁ? 

3. What is the concept of balance scorecard? 

 C¸¨¦ ©v¨ö£s Amøh°ß P¸zx GßÚ? 

4. What are the two types of value chains? 

 Cµsk ÁøP¯õÚ ©v¨¦ \[Q¼PÒ ¯õøÁ? 

5. What is a critical success? 

 •UQ¯©õÚ öÁØÔ GßÓõÀ GßÚ? 
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6. What are strategic options in strategic management? 

 ‰÷»õ£õ¯ {ºÁõPzvÀ ‰÷»õ£õ¯ Â¸¨£[PÒ GßÚ? 

7. What is the meaning of business strategy? 

 ÁoP Ezv°ß ö£õ¸Ò GßÚ? 

8. Mention the three types of alliances. 

 ‰ßÖ ÁøP¯õÚ TmhoPøÍU SÔ¨¤hÄ®. 

9. What is own brand strategy? 

 ö\õ¢u Â¯õ£õµU SÔ Ezv GßÓõÀ GßÚ? 

10. Define strategic control. 

 ‰÷»õ£õ¯ Pmk¨£õmøh Áøµ¯ÖUPÄ®. 

PART B — (5  5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What are the benefits of strategic planning? 

  ‰÷»õ£õ¯ vmhªh¼ß |ßø©PÒ GßÚ? 

Or 

 (b) What are the dimensions of strategic management? 

  ‰÷»õ£õ¯ {ºÁõPzvß £›©õn[PÒ GßÚ? 

12. (a) Distinguish between strategy formulation and 

strategy implementation. 

  ‰÷»õ£õ¯zøu E¸ÁõUSuÀ ©ØÖ® ‰÷»õ£õ¯zøu 
ö\¯À£kzxuÀ BQ¯ÁØøÓ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) State the different types of strategic alliance. 

  £À÷ÁÖ ÁøP¯õÚ ‰÷»õ£õ¯ Tmhoø¯U 
SÔ¨¤hÄ®. 
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13. (a) What are the various types of competitive 

strategies? 

  £À÷ÁÖ ÁøP¯õÚ ÷£õmi EzvPÒ GßÚ? 

Or 

 (b) What are the internal factors which influence the 

strategy and other decisions? 

  ‰÷»õ£õ¯® ©ØÖ® ¤Ó •iÄPøÍ £õvUS® EÒ 
PõµoPÒ ¯õøÁ? 

14. (a) Bring down the various strategies used in internet 

economy. 

  Cøn¯¨ ö£õ¸ÍõuõµzvÀ £¯ß£kzu¨£k® 
£À÷ÁÖ EzvPøÍU SøÓUPÄ®. 

Or 

 (b) Briefly explain the strategic issues in managing 

technology and innovation. 

  öuõÈÀ~m£® ©ØÖ® Psk¤i¨¦PøÍ 
{ºÁQ¨£uØPõÚ ‰÷»õ£õ¯ ]UPÀPøÍ _¸UP©õP 
ÂÍUPÄ®. 

15. (a) List and explain the principles of strategic 

leadership. 

  ‰÷»õ£õ¯ uø»ø©°ß öPõÒøPPøÍ £mi¯¼mk 
ÂÍUPÄ®. 

Or 

 (b) What are the various barriers in evaluation and 

control? 

  ©v¨¥k ©ØÖ® Pmk¨£õmiÀ EÒÍ £À÷ÁÖ 
uøhPÒ GßÚ? 
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PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the various strategic management processes. 

 £À÷ÁÖ ‰÷»õ£õ¯ ÷©»õsø© ö\¯À•øÓPøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

17. Discuss the various characteristics of a mission 

statement. 

 £o AÔUøP°ß £À÷ÁÖ £s¦PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

18. Explain the different techniques of corporate portfolio 

analysis. 

 Põº¨£÷µm ÷£õºmL÷£õ¼÷¯õ £S¨£õ´Âß £À÷ÁÖ 
~m£[PøÍ ÂÍUS[PÒ. 

19. Discuss the various objectives of functional strategies. 

 ö\¯À£õmk EzvPÎß £À÷ÁÖ ÷|õUP[PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

20. Enumerate the various approaches to strategic 

implementation. 

 ‰÷»õ£õ¯ ö\¯»õUPzvØPõÚ £À÷ÁÖ AqS•øÓPøÍ 
£mi¯¼hÄ®. 

 

—————— 
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DISTANCE EDUCATION 

Common for MBA/MBA(Marketing Management) DEGREE 

EXAMINATION, DECEMBER 2025. 

Fourth Semester 

INTERNATIONAL MARKETING 

 (CBCS 2018–19 Academic Year/Calendar Year 2024 Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Define the marketing environment.  

 \¢øu°¯À `Çø» Áøµ¯ÖUP. 

2. State the meaning of product positioning in the global 

market. 

 E»PÍõÂ¯ \¢øu°À ö£õ¸Îß {ø»¨£kzu¼ß 
ö£õ¸øÍU SÔ¨¤kP. 

3. Mention any two importance of the marketing mix in 

international trade. 

 \ºÁ÷u\ Â¯õ£õµzvÀ \¢øu°¯À P»øÁ°ß H÷uÝ® 
Cµsk •UQ¯zxÁzøuU SÔ¨¤kP. 

4. Define international consumer behavior. 

 \ºÁ÷u\ ~Pº÷Áõº |hzøuø¯ Áøµ¯ÖUP. 

5. Write a short note on consumer decision-making in 

purchasing.  

 Áõ[Su¼À ~Pº÷Áõº •iöÁk¨£x SÔzx J¸ ]Ö 
SÔ¨ø£ ÁøµP. 
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6. State two challenges in brand positioning across global 

markets. 

 E»PÍõÂ¯ \¢øuPÎÀ SÔ±mk {ø»¨£kzu¼À Cµsk 
\ÁõÀPøÍU SÔ¨¤kP. 

7. Mention two examples of countertrade in global business. 

 E»PÍõÂ¯ ÁoPzvÀ Gvº ÁºzuPzvß Cµsk 
GkzxUPõmkPøÍU SÔ¨¤kP. 

8. Define the role of publicity in promotion. 

 ÷©®£kzxu¼À ¤µ£»zvß £[S Áøµ¯ÖUP. 

9. State two factors affecting credit systems in international 

trade.  

 \ºÁ÷u\ Â¯õ£õµzvÀ Phß •øÓPøÍ¨ £õvUS® Cµsk 
PõµoPøÍU SÔ¨¤kP. 

10. Write a short note on direct distribution channels in 

global marketing. 

 E»PÍõÂ¯ \¢øu°¯¼À ÷|µi ÁÇ[PÀ ÁÈPøÍ¨ £ØÔ 
J¸ ]Ö SÔ¨¦ ÁøµP. 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Describe how product strategies influence 

international expansion. 

   ö£õ¸Ò EzvPÒ \ºÁ÷u\ Â›ÁõUPzøu GÆÁõÖ 
£õvUQßÓÚ Gß£øu ÂÁ›UP. 

Or 

 (b) Explain the role of new product development in a 

competitive market. 

  ÷£õmi \¢øu°À ¦v¯ ö£õ¸Ò ÁÍºa]°ß £[øP 
ÂÍUSP. 
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12. (a) Highlight the core features of different international 

marketing approaches. 

   £À÷ÁÖ \ºÁ÷u\ \¢øu°¯À AqS•øÓPÎß 
•UQ¯ A®\[PøÍ •ßÛø»¨£kzxP. 

Or 

 (b) Illustrate different models of consumer behavior in 

an international context. 

  \ºÁ÷u\ `Ç¼À ~Pº÷Áõº |hzøu°ß £À÷ÁÖ 
©õv›PøÍ GkzxUPõmkP. 

13.  (a) Identify key factors affecting market segmentation 

in global marketing. 

   E»PÍõÂ¯ \¢øu¨£kzu¼À \¢øu¨ ¤›øÁ¨ 
£õvUS® •UQ¯ PõµoPøÍ Aøh¯õÍ® PõnÄ®. 

Or 

 (b)  Show how packaging decisions impact branding and 

consumer choices. 

  Pmk©õÚ •iÄPÒ SÔ±kPÒ ©ØÖ® ~Pº÷Áõº 
÷uºÄPøÍ GÆÁõÖ £õvUQßÓÚ Gß£øuU 
Põmk[PÒ. 

14.  (a) Compare the differences between various global 

advertising strategies. 

   £À÷ÁÖ E»PÍõÂ¯ ÂÍ®£µ EzvPÐUS 
Cøh°»õÚ ÷ÁÖ£õkPøÍ J¨¤kP. 

Or 

 (b)  Discuss how personal selling strategies affect 

international markets. 

  uÛ|£º ÂØ£øÚ EzvPÒ \ºÁ÷u\ \¢øuPøÍ 
GÆÁõÖ £õvUQßÓÚ Gß£øu¨ £ØÔ ÂÁõvUP. 

15. (a) Examine the significance of price quotation in 

export transactions. 

   HØÖ©v |hÁiUøPPÎÀ Âø» 
÷©Ø÷PõÎß£mi¯¼ß •UQ¯zxÁzøu Bµõ´P. 

Or 
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 (b) Analyze the role of MIS in global marketing 

decision-making. 

   E»PÍõÂ¯ \¢øu°¯À •iöÁk¨£vÀ ÷©»õsø© 
uPÁÀ •øÓ°ß £[QøÚ £S¨£õ´P. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Assess the impact of market segmentation and the 

product life cycle on global strategy. 

 E»PÍõÂ¯ Ezv°À \¢øu¨ £S¨£õ´Ä ©ØÖ® ö£õ¸Ò 
ÁõÌÄ _ÇØ]°ß uõUPzøu ©v¨¤kP. 

17. Describe how cultural differences shape international 

consumer behavior.  

 P»õa\õµ ÷ÁÖ£õkPÒ \ºÁ÷u\ ~Pº÷Áõº |hzøuø¯ 
GÆÁõÖ ÁiÁø©UQßÓÚ Gß£øu ÂÁ›UP. 

18. Compare different promotional tools and their 

effectiveness in global trade.  

E»PÍõÂ¯ Â¯õ£õµzvÀ £À÷ÁÖ ÷©®£kzx® P¸ÂPÒ 
©ØÖ® AÁØÔß ö\¯ÀvÓøÚ J¨¤kP. 

19. Explain how international market research supports 

channel development. 

 \ºÁ÷u\ \¢øu B´ÂÀ GÆÁõÖ ÁÇ[PÀ ÁÍºa] 
Bu›UQÓx Gß£øu ÂÍUSP. 

20. Investigate the role of MIS and communication in 

enhancing global marketing strategies. 

E»PÍõÂ¯ \¢øu¨£kzuÀ EzvPøÍ ÷©®£kzxÁvÀ 
÷©»õsø© uPÁÀ •øÓ ©ØÖ® uPÁÀ öuõhº¦PÎß 
£[øP Bµõ´P. 

——————— 
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DISTANCE EDUCATION 

Common for MBA/M.B.A. (Marketing Management) DEGREE 

EXAMINATION, DECEMBER 2025. 

Fourth Semester 

Logistics Marketing and Technology 

 (CBCS 2018 – 2019 Academic Year CY 24 Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What is meant by the term "marketing"? 

 \¢øu¨£kzu¼À GßÓ ö\õÀ¼ß ö£õ¸Ò GßÚ? 

2. What is 3PI in service marketing?  

 ÷\øÁ \¢øu¨£kzu¼À 3PI GßÓõÀ GßÚ? 

3. What is market segmentation? 

 \¢øu xøn¨¤›Ä GßÓõÀ GßÚ? 

4. What are the objectives of networking with transport 

operators? 

 ÷£õUSÁµzx C¯US£Áº CønÁuØPõÚ ÷|õUP[PÒ 
GßÚ? 

5. What are product and price mix decisions? 

 u¯õ›¨¦ ©ØÖ® Âø» P»¨¦ •iÄPÒ GßÚ? 

6. What does the BCG product portfolio concept represent?  

 BCG u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õ P¸zx Gøu SÔUQÓx? 

7. List the different types of pricing strategies. 

 Âø» {ºn¯ EzvPÎß Âu[PøÍ £mi¯¼kP. 
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8. Define mileage and mapping software. 

 ø©÷»ä ©ØÖ® Áøµ£h ö©ßö£õ¸øÍ Áøµ¯Ö. 

9. What innovations have been made in truck technology?  

 \µUS Ási öuõÈÀ~m£zvÀ HØ£mh ¦v¯ 
•ß÷ÚØÓ[PÒ GßÚ? 

10. List two types of international digital payment methods. 

 C¸ ÁøP¯õÚ \ºÁ÷u\ iâmhÀ Pmhn •øÓPøÍ 
£mi¯¼kP. 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Explain the difference between micro and macro 

marketing environment.  

   ~so¯ ©ØÖ® ÷£›°¯À \¢øu¨£kzuÀ 
`Ç¾UQøh°»õÚ ÷ÁÖ£õmøh ÂÍUSP. 

Or 

 (b)  Explain the factors that influence user behavior in 

purchasing decisions. 

  Áõ[S® •iÄPÎÀ £¯ÚõÍºPÎß |hzøu «x 
uõUPzøu HØ£kzx® Põµn[PøÍ ÂÍUSP. 

12.  (a) Assess the success of undifferentiated marketing 

within a particular industry, using relevant 

examples. 

   J¸ SÔ¨¤mh xøÓ°À ÷ÁÖ£õiÀ»õ 
\¢øu¨£kzuÀ GÆÁÍÄ öÁØÔPµ©õP EÒÍx 
Gß£øu ©v¨¥k ö\´P ©ØÖ® ö£õ¸zu©õÚ 
GkzxUPõmkPøÍ ÂÍUSP. 

Or 
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 (b)  What is the new service planning and development 

process? 

  ¦v¯ ÷\øÁPøÍ vmhªk® ©ØÖ® ÷©®£kzx® 
ö\¯À•øÓ GßÚ Gß£øu ÂÍUSP. 

13.  (a) Analyze the factors influencing a firm's pricing 

policy. 

   J¸ {ÖÁÚzvß Âø» {ºn¯U öPõÒøPø¯ 
£õvUS® Põµn[PøÍ £S¨£õ´Ä ö\´P. 

Or 

 (b)  Explain the factors to be considered when budgeting 

for promotional expenses. 

  ÂÍ®£µa ö\»ÄPÐUPõÚ £möámøh u¯õ›US® 
÷£õx P¸zvÀ öPõÒÍ ÷Ási¯ PõµoPøÍ 
ÂÍUSP. 

14.  (a) Describe the features of the warehouse management 

system.  

   £shPUPõ¨£P® ÷©»õsø© Aø©¨¤ß 
A®\[PøÍ ÂÁ›UP. 

Or 

 (b) What are the benefits of integrating GPS, wireless 

data, and microchip technology in transportation 

systems? 

  ÷£õUSÁµzx Aø©¨¦PÎÀ GPS, Á¯ºö»ì uµÄPÒ 
©ØÖ® ø©U÷µõ]¨ öuõÈÀ~m£[PøÍ 
J¸[Qøn¨£vß |ßø©PÒ GßÚ Gß£øu 
ÂÍUSP. 

15. (a) Explain the importance of advances in shipping 

technology for global trade. 

   E»PÍõÂ¯ ÁºzuPzvØS P¨£À Pmhø©¨¦ 
•ß÷ÚØÓ[PÒ GÆÁõÖ •UQ¯zxÁ® ö£ÖQßÓÚ 
Gß£øu ÂÍUSP. 

Or 
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 (b) Analyze the security challenges of using 

international payment gateways. 

   \ºÁ÷u\ Pmhn ~øÇÁõ°À £¯ß£kzx® ÷£õx 
GvºöPõÒÐ® £õxPõ¨¦ \ÁõÀPøÍ £S¨£õ´Ä 
ö\´P. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the future trends in marketing for the logistics 

industry. 
\µUS÷£õUSÁµzx xøÓ°À \¢øu¨£kzu¾UPõÚ 
GvºPõ»¨ ÷£õUSPøÍ ÂÁõvUP. 

17. Evaluate the effectiveness of a company's product line 

and range in meeting customer needs and preferences. 
 ÁõiUøP¯õÍºPÎß ÷uøÁPÒ ©ØÖ® Â¸¨£[PøÍ 
§ºzv ö\´²® ÁøP°À J¸ {ÖÁÚzvß u¯õ›¨¦ Á›ø\ 
©ØÖ® Áµ®¦ GÆÁÍÄ £¯ÝÒÍuõP EÒÍx Gß£øu 
©v¨¥k ö\´P. 

18. Examine a successful promotional campaign that 

integrated multiple promotional tools and evaluate its 

overall effectiveness. 
 £À÷ÁÖ ÂÍ®£µ \õuÚ[PøÍ J¸[Qønzu J¸ 
öÁØÔPµ©õÚ ÂÍ®£µ¨ ¤µa\õµzøu Bµõ´¢x, Auß 
ö©õzu ö\¯ÀvÓøÚ ©v¨¥k ö\´P. 

19. Analyze the procedure for evaluating and selecting 

software for supply chain management, emphasizing the 

essential criteria involved. 
ÂÛ÷¯õP\[Q¼ ÷©»õsø©UPõÚ ö©ßö£õ¸øÍ 
©v¨¥k ö\´x ÷uºÄ ö\´²® |øh•øÓø¯ £S¨£õ´Ä 
ö\´x, AÁ]¯©õÚ AÍÄ÷PõÒPøÍ Á¼²ÖzxP. 

20. Explain the role of Total Quality Management (TQM) in 

enhancing organizational performance and provide real-

world examples. 

 ö©õzuz uµ ÷©»õsø© (TQM) {ÖÁÚzvß ö\¯ÀvÓøÚ 
÷©®£kzx® £[øP²®, Esø© ÁõÌUøP 
GkzxUPõmkPøÍ²® ÂÍUSP. 

—————— 
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DISTANCE EDUCATION 

Common for M.B.A/M.B.A (Marketing Management) DEGREE 

EXAMINATION, DECEMBER 2025. 

Fourth Semester 

QUALITY MANAGEMENT  

 (CBCS 2018 – 2019 Academic Year /CY 2024 Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define Perceived Quality. 

 Enµ¨£mh uµzøu Áøµ¯ÖUPÄ®. 

2. What are the key elements of quality process? 

 uµ©õÚ ö\¯À•øÓ°ß •UQ¯ TÖPÒ GßÚ? 

3. What is SPC? 

 SPC GßÓõÀ GßÚ? 

4. What is Zero Defect Manufacturing? 

 §äâ¯ SøÓ£õk EØ£zv GßÓõÀ GßÚ? 

5. What is business process reengineering? 

 ÁoP ö\¯À•øÓ ©Ö^µø©¨¦ GßÓõÀ GßÚ? 

6. Write a note on Environmental QS 14000. 

 _ØÖa`ÇÀ QS 14000 £ØÔ¯ SÔ¨ø£ GÊuÄ®. 
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7. State the meaning of quality manual. 

 uµ øP÷¯miß ö£õ¸øÍU SÔ¨¤hÄ®. 

8. Define leadership. 

 uø»ø©ø¯ Áøµ¯ÖUPÄ®. 

9. Narrate the key quality awards.  

 •UQ¯ uµ Â¸xPøÍ ÂÁ›UPÄ®. 

10. How quality can create values for the company? 

 {ÖÁÚzvØPõÚ ©v¨¦PøÍ uµ® GÆÁõÖ E¸ÁõUP 
•i²®? 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is the need for quality? 

   uµzvØS GßÚ ÷uøÁ? 

Or 

 (b)  Explain the features of sigma concept of quality. 

  uµ® £ØÔ¯ ]U©õ P¸zvß A®\[PøÍ ÂÍUS[PÒ. 

12.  (a) What are the key tools of SPC? 

   SPC–Cß •UQ¯ P¸ÂPÒ GßÚ? 

Or 

 (b)  Discuss quality as a problem, as a challenge and as 

a delight. 

  uµzøu J¸ \Áõ»õPÄ® ©QÌa]¯õPÄ® J¸ 
¤µa\øÚ¯õP ÂÁõvUPÄ®. 

13.  (a) State the significance of quality process. 

   uµ©õÚ ö\¯À•øÓ°ß •UQ¯zxÁzøuU 
SÔ¨¤hÄ®. 

Or 
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 (b)  Identify the major outputs of quality planning. 

  uµ vmhªh¼ß •UQ¯ öÁÎ±kPøÍU 
PshÔ¯Ä®. 

14.  (a) Discuss the role of MNCs in the emergence of global 

quality. 

   E»PÍõÂ¯ uµ® öÁÎ¨£kÁvÀ MNCPÎß £[S 
£ØÔ ÂÁõvUPÄ®. 

Or 

 (b)  State the different types of quality cost. 

  uµ©õÚ Âø»°ß £À÷ÁÖ ÁøPPøÍU SÔ¨¤hÄ®. 

15. (a) Define JIT. What are the key elements and features 

of JIT? 

   JIT–I Áøµ¯ÖUPÄ®. JIT–Cß •UQ¯ TÖPÒ 
©ØÖ® A®\[PÒ GßÚ? 

Or 

 (b) Describe the six sigma quality approach and its 

process. 

  ]Uì ]U©õ uµ AqS•øÓ ©ØÖ® Auß 
ö\¯À•øÓø¯ ÂÁ›UPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the concept of quality as customer delight and 

meeting standards.  

 ÁõiUøP¯õÍº ©QÌa] ©ØÖ® uµ{ø»PøÍ \¢vUS® uµ® 
GßÓ P¸zøu ÂÁõvUPÄ®. 

17. Discuss the contribution of key quality gurus such as 

Juran, Deming and Crosby.  

 áúµß öhª[ ©ØÖ® Qµõìø£ ÷£õßÓ •UQ¯ uµ 
S¸UPÎß £[PÎ¨ø£¨ £ØÔ ÂÁõvUPÄ®. 
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18. Discuss the role of technology in quality management.  

 uµ {ºÁõPzvÀ öuõÈÀ~m£zvß £[S £ØÔ ÂÁõvUPÄ®. 

19. Briefly explain the key barriers of TQM.  

 TQM–Cß •UQ¯ uøhPøÍ _¸UP©õP ÂÍUPÄ®. 

20. Discuss the major quality awards at national and 

international levels. 

 ÷u]¯ ©ØÖ® \ºÁ÷u\ AÍÂÀ •UQ¯ uµ Â¸xPÒ £ØÔ 
ÂÁõvUPÄ®. 

 

———————— 
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DISTANCE EDUCATION 

 M.B.A (Marketing Management) DEGREE EXAMINATION, 

DECEMBER 2025. 

Fourth Semester 

GROWTH MANAGEMENT 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. List two common barriers to entry in new markets. 

 ¦v¯ \¢øuPÎÀ ~øÇÁuØPõÚ Cµsk ö£õxÁõÚ 
uøhPÒ GøÁ? 

2. What is meant by reinventing the future in strategic 

management? 

 Ezv\õº ÷©»õsø©°À ―GvºPõ»zøu ©Ö£›^»øÚ 
ö\´Áx‖ Gß£x GßÚ ö£õ¸Ò? 

3. What are strategic thrusts for growth?  

 ÁÍºa]UPõÚ Ezv\õº uÒÍÀPÒ GßÓõÀ GßÚ? 

4. Infer the term mentoring for growth (M4G). 

 ÁÍºa] PØÖUöPõkzuÀ (M4G) GßÓ ö\õÀø» ÂÍUSP. 

5. Define growth fatigue. 

 ÁÍºa] ÷\õºÄ GßÓõÀ GßÚ? 

6. What is a high-growth road map? 

 ªS¢u ÁÍºa] Áõ°»õÚ J¸ vmh Áøµ£h® GßÓõÀ 
GßÚ? 
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7. What is meant by the people domain in growth 

management? 

 ÁÍºa] ÷©»õsø©°À ―©UPÒ xøÓ‖ Gß£x GßÚ? 

8. What is excellence management? 

 ]Ó¢uußø© ÷©»õsø© GßÓõÀ GßÚ? 

9. Name two benefits of diversity in the workplace. 

 ÷Áø»z uÍzvÀ £ÀÁøP¨£kzu¼ß Cµsk |ßø©PøÍ 
SÔ¨¤kP. 

10. Difference between Kaizen and radical innovation. 

 øP\ß (Kaizen) ©ØÖ® •ØÔ¾©õÚ ¦xø© (Radical 

Innovation) Cøh°»õÚ ÷ÁÖ£õk GßÚ? 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Illustrate the importance of strategic planning in 

the overall SIX-S growth management approach. 

   SIX-S ÁÍºa] ÷©»õsø© AqS•øÓ°À 
Ezv\õº vmhªh¼ß •UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b)  Differentiate between a growth propeller and a 

growth escalator. 

  ÁÍºa] •ß÷ÚØÔø¯ ©ØÖ® ÁÍºa] yUQø¯ 
Cøh°»õÚ ÷ÁÖ£õmøh ÂÍUSP. 

12.  (a) Discuss the challenges associated with vertical 

growth strategies. 

   }ÍÁÍºa] ²UvPÐhß öuõhº¦øh¯ \ÁõÀPøÍ 
ÂÁ›UP. 

Or 
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 (b)  Illustrate the contribution of Ansoff's Matrix to 

strategic planning in dynamic business 

environments. 

  ©õÖ® ÁoPa `ÇÀPÎÀ Ezv\õµ vmhªhÀ 
Aß\õL¨¤ß Pmhø©¨¤ß £[PÎ¨ø£ ÂÍUSP. 

13.  (a) Investigate the impact of external environmental 

factors on a company's decisions related to growth 

strategy.  

   ÁÍºa] ²Uvø¯z wº©õÛUS® {ÖÁÚzvß 
•iÄPÐUS öÁÎ¨¦Ó `Ç¼¯À PõµP[PÒ 
HØ£kzx® uõUPzøu Bµõ´P. 

Or 

 (b)  Assess the role of core competencies in shaping a 

company's strategic direction. 

  J¸ {ÖÁÚzvß ‰» vÓßPÒ Auß Ezv\õº 
vø\ø¯ ÁiÁø©US® ÂuzvÀ ÁQUS® £[øP 
©v¨¥k ö\´P. 

14.  (a) Discuss the qualities of an effective growth mentor 

in an evolving business. 

   ©õÔÁ¸® ÁoP `Ç¼À J¸ £¯ÝÒÍ ÁÍºa] 
ÁÈPõmi öPõsi¸US® £s¦PøÍ ÂÁ›UP. 

Or 

 (b)  Explain the advantages of pursuing steady growth. 

  •øÓ¯õP ©ØÖ® {ø»¯õP ÁÍºa]ø¯ öuõh¸® 
ußø©°ß |ßø©PøÍ ÂÍUSP. 

15.  (a) Provide an example of a company that successfully 

turned a risk into an opportunity. 

   J¸ {ÖÁÚ® J¸ A£õ¯zøu J¸ Áõ´¨£õP ©õØÔ 
öÁØÔö£ØÓ J¸ GkzxUPõmøh ÁÇ[SP. 

Or 
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 (b) Discuss the challenges associated with 

implementing continuous innovation. 

   öuõhº¢x ¦xø©ø¯ |øh•øÓ¨£kzxÁuØPõÚ 
\ÁõÀPøÍ ÂÁ›UP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Formulate a strategy for a business to balance 

competition and cooperation in its growth efforts.  

 J¸ {ÖÁÚzvß ÁÍºa] •¯Ø]PÎÀ ÷£õmiø¯²® 
JzxøÇ¨ø£²® \©{ø»¨£kzx® ÁøP°À J¸ 
•øÓ¯õÚ EzvPøÍ E¸ÁõUSP. 

17. Create a SWOT analysis for a company in a specific 

industry. What key strengths, weaknesses, opportunities, 

and threats should be included?  

 J¸ SÔ¨¤mh öuõÈÀxøÓ°À ö\¯À£k® {ÖÁÚzvØS 
SWOT £S¨£õ´øÁ E¸ÁõUSP. AvÀ Ai¨£øh 
£»[PÒ, £»ÃÚ[PÒ, Áõ´¨¦PÒ ©ØÖ® Aa_ÖzuÀPÒ 
£ØÔ ÂÁ›UP. 

18. Evaluate the effectiveness of Porter's generic strategies in 

today's dynamic business environment. 

 CßøÓ¯ ÷ÁP©õP ©õØÓ® Põq® ÁoPa `Ç¼À 
÷£õºh›ß ö£õx ²UvPÒ (Porter's Generic Strategies) 
GÆÁÍÄ £¯ÝÒÍuõP EÒÍÚ Gß£øu ©v¨¥k ö\´P. 

19. Assess the effectiveness of synchronized efforts in 

achieving long-term organization growth. 

 }shPõ» {ÖÁÚ ÁÍºa] GmkÁvÀ J¸[Qøn¢u 
•¯Ø]PÒ GÆÁÍÄ ÂøÍÄzuUPøÁ¯õP EÒÍÚ 
Gß£øu B´Ä ö\´P. 

20. Analyze the role of brand consistency and product 

innovation in long-term business growth. 

 }shPõ» ÁoP ÁÍºa]ø¯ EÖv ö\´ÁvÀ ¤µõsiß 
{ø»zußø©²® u¯õ›¨¦ ¦xø©°ß •UQ¯ £[SPøÍ 
B´Ä ö\´P. 

——————— 


